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GOOD RESULTS 


1 advertising tell the story for shrewd ad- 
vertisers better than big circulation claims 
or great promises. ‘‘ Fine words butter 
no parsnips.” 


A GOOD NEWSPAPER 
A GOOD ARTICLE 
A GOOD AD - + 
This combination is pretty sure to win; but the 
good newspaper, like a good egg, must be more 


than tolerably good. It must be thoroughly, com- 
pletely, unequivocally, absolutely good. 


THE SAN FRANCISCO 


~EXANINER ~ 


is not only all this, but even more. It is the BEST 
newspaper on the Pacific Slope, and therefore holds 
the key to the above winning combination, 


Average Sworn Circulation for May : 
Daily, 63,960. Sunday, 75,450. Weekly, 76,525. 


E. KATZ, ‘Sete Agent, 
186 & 187 WoRLD BurILbInG, NEw YORK. 
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in the City Dailies and the 
Magazines for city orders, but you 
wont get the country trade through 
these mediums. 

It requires the local weeklies to 
reach the pocket-books of those people 
who live, and live well, too, in the 
towns and villages of our land. 

The purses of more than one-sixth 
of all the country readers of the United 
States are opened by the 1400 local 
papers which comprise the Atlantic 
Coast Lists. 

Millions upon millions are reached 
weekly through these local papers. 

One order, one electrotype, does 
the business. 


ATLANTIC COAST LISTS, 


134 Leonard Street, New York. 
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JOURNALISM IN BOSTON. 
By Chas. H. Tarlor. 
(Publisher of the Boston Globe.) 
Since I was born a number of men 
and newspapers have held the lead in 
Boston and New England journalism. 
First came George Roberts, who 
owned and edited the 7¥mes, and then 
Charles O. Rogers, of the Yournal. 
Mr. Rogers built up the Fournal and 
held the lead in circulation, advertis- 
ing and profits until he died in 1869, 
In that spring E. 


so perfect and complete that in 1878 
nearly one-half of every dollar which 
the //erald received was profit. The 
fact was apparent during these nine 
years that there was room for a low- 
priced paper in the city if it could gain 
a foothold, and several attempts were 
made, but they were failures. The 
great trouble was that at that time 
there was no rival to the Western 
Union Telegraph Company, and as it 
was impossible to obtain an Associ- 
ated Press franchise, it was very diffi- 
cult to get the news 





C, Bailey, then the 
chief proprietor of 
the //erald, sold 
his interest in the 
paper to five young 
men who had been 
associated with 
him, taking a mort- 
gage fora sufficient 
length of time to 
enable the new 
proprietors to pay 
it off with the prof- 
its of the paper. 
The purchase price 
for the two-thirds 
interest which was 
sold was $250,000, 
and the paper at 
that time was mak- 
ing $125,000 a 
year, Mr. Bailey 
had previously sold 
a one-third interest 








from distant points. 

The Globe was 
started in 1872 by 
M. M. Ballou, the 
proprietor of Pa/- 
fou’s Monthly and 
also of Gleason's 
Pictorial, the first 
illustrated weekly 
in the United 
States. It is an 
interesting fact, in 
this connection, 
that when Frank 
Leslie first came to 
this country he 
worked as an en- 
graver on Gleason's 
Pictorial, Mr. 
Ballou secured the 
backing of a num- 
ber of wealthy gen- 
tlemen, and ran the 
Globe for one year 








in the paper to the 
same parties on 
similar terms, and had been paid from 
the new purchasers’ share of the profits. 
At that time the era/d was the only 
two-cent paper in the city, and the 
Sunday Herald was the only Sunday 
newspaper in Boston issued from the 
office of a daily paper. 

This condition of affairs existed for 
nine years, and the //eradd during 
this time probably enjoyed a monopoly 
such as has probably never existed in 
any large city during the days of mod- 
ern journalism. This monopoly was 


Gen. C. H. Taytor. 


and three months. 
In the summer of 
1873 I took entire charge of the paper, 
being editor and general manager; 
later on I gained the control of the 
stock. The fault of the scheme was 
that there was no money in a morn- 
ing paper under the existing circum- 
stances, and, as an actual fact, from 
March, 1872, to March, 1878, the 
Boston Globe lost $300,000 in cold 
cash, In March, 1878, I started in 
to compete with the //era/d, which 
was making about all the money there 
was in Boston journalism at that time, 
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The Globe was made a two-cent morn- 
ing and evening paper, with a Sunday 
issue, and in politics it was an inde- 
pendent Democratic journal. The 
flerald had the lead and had recently 
moved into a large, new building, and 
the mere thought that we could ever 
lead them, or even get alongside of 
them, seemed absurd to every one. In 
nine years we took the lead in circula- 
tion, daily and Sunday, and have held 
it ever since. Until five or six years 
ago we were in the United Press, and 
had to conduct our fight without the 
aid of the Associated Press service up 
to that time. I was president of the 
United Press Association for a time, 
and was succeeded by James W. Scott 
of the Chicago Herald, 

3elow I will try to answer briefly 
some questions that were recently 
asked me by a PRINTERS’ INK repre- 
sentative : 

‘““To what do you attribute your 
success ?” 

I hardly know. We have simply 
worked day and night and have pushed 
everything along as fast and as hard 
as we could. The fact that we have 
advertised in other papers accounts, 
no doubt, for a large portion of the 
success of the Globe. ‘The Globe was 
the first paper in New England to ad- 
vertise in the columns of its contem- 
poraries, and we have used space in 
other papers persistently ever since we 
began. We advertise features such 
as the covering of the Borden trial by 
Joe Howard; the contents of our Sun- 
day issue; announcements of voting 
contests, etc. We spend, on an av- 
erage, $15,000 to $20,000 a year in 
other papers, and go into about every 
paper of any size in New England. 
We use considerable space in such 
papers as the Springfield Republican 
and Union, the Lowell Courier, 
Times and Citizen, the Lawrence 
American and Lagle, and papers in 
Lewiston, Portland, Fall River, and 
in fact in nearly every city of any size 
in the New England States. It is an 
interesting fact that we are now doing 
more business, both as far as advertis- 
ing and circulation are concerned, than 
the Herald, and yet the Herald is 
doing double the amount of business 
that it did in 1878. It is supposed by 
a great many that a large newspaper 
business is frequently done at the ex- 
pense of other papers, but the experi- 
ence of the G/oée has proved other- 
wise, for as a matter of fact the 


‘ 


JTerald is doing more business than it 
would have done if the G/ode had never 
made the fight. There has been no 
interference, and the success of both 
papers is due to the fact that the field 
has been widened and increased, and 
that both readers and advertisers have 
been educated up to a higher standard. 

** What is your opinion of the truth- 
fulness of the average circulation 
claim ?” 

I believe a circulation claim when 
the actual figures are printed. It is 
the mysterious publisher, who goes 
about whispering his circulation in the 
confiding ears of advertisers and 
others, who is to be doubted. When 
a paper comes out boldly and states its 
circulation in actual figures, and ex- 
tends an opportunity to have the 
statement proven, I think it is to be 
believed. The Glode office is always 
open, from cellar to roof, for the veri- 
fication of its claims. I never ques- 
tioned the //era/d circulation figures 
any more than I did my own. 

Speaking of the growth of the Glode, 
aside from circulation: In 1878 it 
was a four-page paper; it then in- 
creased to six, and so on to eight, ten 
and twelve for the daily; and we are 
now printing thirty-two pages regu- 
larlyon Sundays. In 1880 twenty-five 
columns of advertising in any Boston 
Sunday paper was big, but last year 
the Sunday Globe averaged over 100 
columns of advertising an issue. In 
1878 the advertising rates were 12% 
cents a line for first insertions, and 6% 
cents for each subsequent insertion. 
The present rates run from 20 to 50 
cents a line. 

‘* What is your opinion of reading 
notices, so called, or advertisements 
run as reading matter ?” 

We use them occasionally, usually 
followed by three stars, and sometimes 
print them with no distinguishing 
mark, but ata certain price. This is 
a Boston custom, and, I think, to a 
certain extent peculiar to Boston. 

** How large a force does the Globe 
have ?” 

There are 500 people who report 
at the office daily, and we have 300 
outside correspondents. The paper 
prints nine editions daily, and seven 
editions on Sunday. As far as the 
detail work of the office is concerned, 
there is little difference between the 
morning and evening editions, and 
our advertising rates entitle the adver- 
tiser to space in both the morning and 
















eee on 


a Svea Sees 



















ee 








Teele 


pene C8 2c 9 


PRINTERS’ INK. 5 


evening papers, which is different from 
the custom in New York, and, 

think, other large cities. Then we 
have another little departure: Assum- 
ing that a merchant intended to ad- 
vertise, but in the morning thought it 
was going to be stormy and postponed 
it, only to find that at noon it had 
cleared off and was pleasant, we give 
him a full day’s advertising just the 
same—that is, running his ‘‘ad” in 
the evening edition of that day and in 
all the editions of the next morning’s 


paper. 
ADVERTISING FOR WOMEN. 


(SECOND PAPER). 
By Virginia Frazee. 

There’s one little point in the prac- 
tice of advertising which seems to 
have escaped the large advertiser. He 
apparently thinks that signing a con- 
tract for so many lines and getting up 
the advertisements (‘‘ just any time 
when he finds a few minutes with 
nothing else to do,” or paying some 
one else to do it for him) ends Azs 
responsibility in the matter ; but, beg- 
ging his pardon, he’s mistaken. 

I—the ‘‘ ad” writer—was informed 
one morning by the proprietor: ‘‘I 
don’t believe you’re on the right track 
with the house-furnishing goods ; 
spent so and so for that ad yesterday, 
yet sold no more goods than the day 
before; I’ve noticed that advertising 
in that department never does seem to 
bring results—wonder what’s wrong ?” 

I did not know, but I meant to find 
out, and the following Thursday I 
prepared an ‘‘ad” of the strongest 
drawing qualities at my command, 
and the morning following repaired to 
the chinaware precinct and laid in 
wait. There was no special display 
made of the goods advertised, and a 
careful scrutiny failed to reveal the 
‘*ad” tacked up in plain view, as it 
should have been. 

It was about nine o'clock, and a 
customer approached a_ saleswoman 
at my elbow, saying: ‘* Will you show 
me so-and-so, please?’ mentioning a 
tete-a-tete set by the new name I had 
given it. 

‘We haven’t any,” was the reply 
that made me ejaculate ‘‘ Uh-hu !” to 
myself. 

‘* Why, you advertised it this morn- 
ing,” persisted the other, and in order 
to hide her ignorance gave the ever- 
ready answer, ‘* Yes’m, but they are 
all sold.” 





Just then the man in charge of that 
department (it covered an acre, and I 
confess that he was a very busy man) 
stepped up. ‘* Got in anything for us 
to-day ?” inquired he. ‘‘Haven’t you 
seen the papers?” returned I. ‘‘ Yes, 
I read the Advertiser coming down 
this morning ; I see the Browns have 
won another game,” etc.; and he 
passed on, and I turned to the other 
side, to hear a call for the Sevres cups 
and saucers at the advertised price, 
which was reduced some twenty cents 
from the regular figure. 

‘*We haven’t any less than so 
much,” replied girl No. 2, naming 
the regular price; and I knew why 
the trade in the house-furnishing de- 
partment was not as much ahead as it 
ought to be. 

The proprietor stopped too soon. 
He failed to see that it was some- 
body’s duty to arrange that every 
sales person in the house knew what 
was advertised for that day, that a 
proper display was made of the goods, 
and that the ‘‘ ads”’ were placed where 
every one interested could see them. 

Every salesman in the house should 
read the announcements each morning, 
as regularly as he draws his salary on 
Saturday night. It isn’t enough to 
leave it to the department manager ; 
he may be more interested in base 
ball than in advertising. In the case 
cited, the advertisement writer under- 
took the duty and found that the 
clerks considered it a hardship to be 
required to read a one or two hun- 
dred-line ‘‘ad” every morning. 

A number of proofs were secured 
each night or early in the morning, 
and several were distributed in each of 
the forty-odd departments, with in- 
structions to read and pass on to the 
next, till every person in the depart- 
ment had seen it; and besides this, a 
proof was posted on a card-board and 
hung in a convenient place for quick 
reference. 

But the worst aspect of the affair 
was the effect upon the customer, 
The first of the two women quoted 
‘* turned up her nose,” and walked off 
in a huff, She felt that she had ** been 
fooled,” and no doubt she told a dozen 
other women all about it before the 
day was over—and I don’t blame her. 
Doubtless she said to herself, ‘‘ It’s 
the last time I'll go to ‘hat store.” 
Certainly her faith in advertising done 
by the firm in question was badly 
shaken, 
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DVERTISEMENTS. 


Original Suggestions From Various Contributors. 





Readers of Printers’ INK who make use of any advertisements appearing under this 
head will confer a favor by mailing a marked copy of paper containing same to the editor of 
Printers’ Ink, Newspaper Box 150, New York City. 





Yor a Druggist-—(LBy Jos. Grossman). 


YOUR STOMACH 


cannot stand the same washing that your| 
boots do, and we have it from good authority | 


that the water we drink is not even fit forthat 
purpose. 
We have on sale mineral waters from nearly 
all the leading springs and health resorts. 
Come in and sample some, and have us send 
you home a case of the kind you like best. 


PURE & CO., Druggists. 





For a Hatter By H. 1, Hunt). 


A 
SUNSTROKE 


often proves fatal. It is caused by ex- 
cessive heating of the brain. The old 
preventive was a grape or cabbage 
leaf worn inside the hat, The new 
way is to keep the head cool by wear- 
ing one of our ventilated hats. They 
are made of Japanese straw, very 
light, and a band of open work about 
the crown gives the breezes full play. 


$1.00 - $2.00. 
BLANK, THE HATTER. 





For Dry Goods. 


CUT IN TWO 
IN BROAD DAYLIGHT! 


We have over 400 Ladies’ All-Wool Storm | 


Serge Eton Suits, various sizes. They were 
bought to sell at 


21.50, 


but they don’t seem to go as rapidly as we 
would wish. We want the room they occupy, 
consequently down they come to 


10.75! 


It sounds suicidal, but the funeral is ours 
the advantage yours, Don’t fail to avail 
yourself of it, such bargains don't last even a 
whole day. 


| 


For a Hardware Store—By C. 1H. Judson), 


A COOL BATH 


is the best thing for your lawn, and a 
close cut is the next. It may surprise 
the grass, but it wouldn't half so 
| much as our prices on hose, sprink- 
| lers, mowers, grass-hooks and lawn- 

rakes will surprise you when you call 
to investigate them. 


ON A HOT DAY 


you don't want to be pushing a hard- 
running, dull, heavy mower ; so come 
and get one "of our NEVER- DULL 
light mowers this week, Give your 
lawn a surprise. 


| Kor a Haberdasher—(By Chas. O' Malley). 


| THE SCORES YESTERDAY: 


Mew Voth...c.cs00s 2 Philadelphia 
|Cleveland .........3 Brooklyn 
} Louisville.........+- 4 Boston..... 

P ittsburgh.... ..--5 Baltimore... 

S hicago. . ...6 Washington. 

Cincinnati .......... 7 S$ 








We scored a great hit 
when we offered our 


STANLEY SHIRTS at 98c. 


We have 20 dozen left, which 
will be disposed of at the same 
price. Also tiesto match, 22c. 


JOHNSON BROS., BROADWAY. 





For Table Linen— By G. E. Fairhead). 


A 
GOOD 
| | DINNER 


| 
} 


may be spoiled by old and worn table linen. 
A pretty cloth adds to the attractiveness of a 
table, no matter how beautiful the service 
may be. 


YOUR OWN DESIGNS, 


such as monograms, coats of arms, special 
designs, etc., can be woven in cloths and nap- 
kins to order—this isa very pretty effect and 
quite the latest fad. We always make special- 
ties in our Linen Department, This week it 
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For a Bicycle House. | 


BUY-CYCLES 


and buy the best Bicycle you 

can get—it isn’t a thing you buy every week | 
or every year. ‘lherefore you want it not 
only handsome in appearance, but durable in 
wear, You want it with the latest modern 
improvements, and adapted to popular require- 
ments—speed, safety and comfort. : 
Among modern wheels the ‘‘ BRONX ’’ 
leads in all above particulars, ‘The lightest 
weight, the lowest price consistent with 
quality. | 
} 

| 

| 

| 

| 

| 








WHEEL & WOE, 
MAIN STREET. 








For a Furniture Store-By C. A. Bates). | 
FOR 

SEVEN 

YEARS 


we have been studying wood and varnish, and 
oil and upho!stery, and workmanship as ap- 
plied to furniture. It has taught us how to 
buy. We always get the worth of our money, 
so we can always give you the worth of yours, 
Many an honest dealer has to charge you 
more than we do, because he paid too much 
himself. Ignorance is less provoking than 
dishonesty, but it costs you just as much. 

eed we point the moral? When you come 


to us you get the benefit of 
WHAT | 


WE 
KNOW. 





For a Tailor—(By C. A. Bates). 


ARE YOU 
RICH ENOUGH 


to be poorly dressed ? 
Clothes may not make 
a man, but they help | 
to make another man’s } 
impression of him. In } 
a silent crowd the 
well-dressed man gets } 
the most considera- 
tion, Are other peo- 
ple’s opinions of you, 
worth anything to you ? | 
As a matter of 
business — leaving | 
personal pride out | 
of the question—don’t 
you think it would 
pay you to invest in 
our $25 business suit ? 


CLAY TAILORING CO. 








For any business— By Top O’ Collum). 


We Like the Ladies 


to come to our store, whether they 
come to buy or not, We always try 
to have something new to interest and 
attract them. We realize that the 


Ladies Like Bargains, 
and so we always manage to hzve 
something in all of our departments 
at specially low prices. This week we 
are having a great run on the follow- 
ing lines: 


for a Dry Goods Store. 
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J. W. SMITH’S 


DRY GOODS STORE. 





For a Grocer—By Geo, L. Mitchel). 


A LITTLE TEA PLANT 


will produce many grades of tea, The 
tiny leaves on the tip of each stalk are 
of greatest value. 


WE HAVE SOME 


at $2.00 per ounce, and the Tea is 
very rare, its delicacy unusual, almost 
unknown, he youngest leaves 
make the rarest teas. As the leaves 
grow larger, darker, tougher, the tea 
is ranker, stronger, cheaper, 


WE ENCOURAGE 


our friends to use the young leaves, 
We try to buy only the young and 
delicate ones, Our Oolong Tea at 50 
cents is very good, Our Mixture is 
high quality at so cents; and more- 
over, 


OUR PRICES 


grade for grade are as low as cau be 
found anywhere. 


NICE & GOOD, Fancy Grocers. 
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WITH ENGLISH ADVERTISERS. 
By T. B. Russell. 

Lonvon, June 21, 1893. 

It is certainly no exaggeration, either 

of the importance attaching to the event 
itself, or of the widespread popularity 
of PinrERs’ INK, to say that the all- 
absorbing topic of the week in adver- 
tising circles is the PrinTERS’ INK 
Dinner, to be held at the Holborn 
Restaurant next Tuesday, June 27. 
The first announcement, which prac- 
tically tells the whole story, runs as 
follows : 


Printers’ Ink Dinner. 
For the Principals of 
Advertising Firms only. 





Chairman—Thomas J. Barratt, Esq. 
of A, & F. Px ars, Ltd. 


Vice-Chairman—J. Beecham, Esq. 
of St. Helens. 


On the initiative of some English sub- 
scribers to Printers’ Ink, a subscription 
dinner has been arranged to take place in 
the Royal Venetian Chamber of the Hol- 
born Restaurant, on Tuesday, June 27, 
1893, at 7 o'clock, 

A number of the leading advertisers, 
including R. J, Davis, Esq, (Scott's 
Emulsion), H. J. Bollmann Condy, Esq. 
(Condy’s Fluid), C. S, Stemp, Esq. (Guy's 
Tonic), and others have signified their in- 
tention to be present, and it is hoped that 
the gathering may be thoroughly repre- 
sentative, 

Tickets, price £1 1s. each, may be ob- 
tained on application not later than Mon- 
day, the 26th instant, to the honorary 
secretary, 
| F. W. SEARS, 

London Pub. of ‘‘ Printers’ Ink,’’ 

138 Fleet St., London, E.C. 
al Selection of Music by the Meister 
Glee Singers. 








It was enthusiastically taken up, and 
will undoubtedly be the biggest thing 
of the kind ever done in London, 
There will be about a hundred leading 
advertisers present, and the proceed- 
ings, which I will describe in next week’s 
letter, cannot fail to be of world-wide 
interest. Probably no such represen- 
tation of interests has ever been 
brought together; for the annual ad- 
yertising accounts handled by the com- 
pany to be present would total up to a 
startling figure. ; 
* x * * x 

It is to this that I look for the really 
important outcome of the PRINTERS’ 
INK Dinner. When our leading ad- 
vertisers find themselves (thanks large- 
ly to the indefatigable enthusiasm of 











PRINTERS’ INK, 






Mr. Sears, London publisher of PRINT- 
ERS’ INK) gathered together social- 
ly; when, in a year’s time, perhaps, 
they meet again, and get to know each 
other better, they will begin to ask 
themselves, *‘Couldn’t we do some- 
thing for ourselves, if we acted in con- 
cert? Considering the many diffi- 
culties that each one of us has to fight, 
could we not, by some concerted effort, 
improve the position of each of us in 
relation to our common environment ? 
Are we, for instance, quite so much as 
we used to think at the mercy of the 
substituter, the ‘dead beat,’ the circu- 
lation liar, and the newspaper publish- 
er who is so frightfully honest that he 
cannot tell the truth about his circula- 
tion because other people are such 
story-tellers?” Then will it at length 
be recognized that advertising has a 
collective force ; that an interest whose 
pecuniary strength exceeds on the ag- 
gregate any interest in the world, is 
not altogether powerless to make a 
fight for itself; that (for instance) if 
advertisers think proper, they may say 
once and for all, that they will know 
what they pay for, and pay for what 
they get, and no more, and at one 
stroke stated and proved circulation 
shall become the universal rule. ‘This 
gathering, which all the advertising 
world in England, in its degree, is 
looking forward to, wields a power such 
as I devoutly hope advertisers will one 
day recognize. ‘The newspaper press 
is, in modern life, all but almighty. 
Parliaments, kings, even congresses 
may (and do) make laws; but they 
carefully make them—how ? The way 
the newspapers tell them to! Fashion, 
fickle goddess, herself bows down be- 
fore the press, and from an editor’s 
desk are dictated the apparels of a 
continent of women, Wars are made 
inevitable, and peace is declared 
against the will of the combatants— 
because the newspapers say so, And 
the newspapers of the world could not 
come out to-morrow but for—the ad- 
vertisers ! 
* “ * * * 

Oh, yes! I know it is all stale. 
Even I have said it all before, and 
shall say it again. Only, some day, 
and all the sooner because they are 
beginning to do now what they ought 
to have done years ago—get to know 
each other better—advertisers will find 
out about this, and will refuse to be 
sat upon any longer. And because 
they are, all round, the fairest-minded 
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and most generous-hearted community 
going, they will turn around and thank 
PRINTERS’ INK for its share in waking 
them up to their own power. 

* * * * * 


A shop-front sign that claims to 
break the record is that which the 
Cabana Cigar Company has just had 
erected on the front of its house in 
Oxford street. The famous 77¢ Bits 
sign up here in Farringdon Road used 
to attract people from all parts of 
London when it was new; in fact, 
people from the country used to take 
it in during their visit, along with the 
Tower of London, the Monument, 
and the Zoo. In its new building 
Tit Bits still has a sign of respectable 
dimensions hanging from the roof on 
a frame and lit by electric light. Mr. 
Barratt has a colossal ‘‘ PEARS” in 
block letters on his roof, the letters 
being pierced with holes in which hang 
electric glow-lamps. By some au- 
tomatic arrangement these are contin- 
ually extinguished and _ re-displayed 
with striking effect. But the Cabana 
sign is content with its splendid mas- 
siveness. It consists of large wooden 
letters, gilded all over, in company 
with a massively framed portrait of 
the Duke of Wellington, the figure 
itself being 6 feet 4 inches tall. The 
frame is of elliptical shape, and its 
greater axis is 14 feet long! The ad- 
vertisement is of ‘‘ Duke of Welling- 
ton Cigars,” and the largest letters are 
no less than 6 feet high. This isa 
monumental advertisement, and de- 
serves notice on the ground of sheer 
lavishness and strength. It has been 
the subject of a good deal of talk, and 
even the newspapers, reluctant as they 
are in England to mention such a 
thing, have noticed and commented 
upon this striking advertisement. The 
builder of so colossal a piece of work 
deserves credit; it is Mr. R. Sand- 
land, of High street, Bloomsbury, 
London. It will be interesting to 
know whether this is a ‘‘ record,” or 
whether America can ‘‘ top” it. 
+o 


SALVATION ARMY PAPERS. 








The publications of the organization 
keep even the humblest soldier well ac- 
quainted with the success and growth 
of the army, and the army’s official 
journal, the /Var Cry, is given out to 
each worker to sell among those who 
are not interested in the movement. 
The price of the journal is small, but 


every member is supposed to sell 
enough, and collect from charitable 
people sufficient money nearly to pay 
their weekly salaries. A field officer 
receives $7 per week, and many of the 
privates get even less than this to keep 
body and soul together. 

The circulation of the War Cry is 
enormous in this country, but its sale 
depends more upon the active work of 
individual members in disposing of 
single copies than upon annual sub- 
scribers. Similar high circulations are 
recorded of the periodical publications 
of the Salvation Army in other coun- 
tries. There are about forty-two of 
them published in twenty different 
countries, and in no one of them has 
a paid advertisement ever been inserted. 
These periodicals reach a great mass of 
readers, and in the aggregate they av- 
erage seven hundred and thirty-five 
thousand weekly copies, one hundred 
and thirteen thousand monthly, eight 
thousand fortnightly. They are printed 
in every language of any note—more 
than a score Of different ones. The 
influence of these weekly and monthly 
publications is far-reaching, and it 
serves to keep up the enthusiasm of the 
workers in the various fields. They 
are filled with literature that pertains 
only to the vital questions of the day. 
No outside, or incidental padding, no 
filling up of space with articles on for- 
eign subjects, ever disgrace the pages 
of the journals. There are news and 
tidings enough concerning their great 
work to make every column teem with 
bristling items and calls to duty. A 
perusal of one of these sheets by an 
outsider cannot fail to give a certain 
amount of pleasure and satisfaction, 
tempered with a little amusement at 
the funny head-lines and battle-cries. 
Nevertheless, they are bristling over 
with enthusiasm and zeal to such an 
extent that their effect upon the sol- 
diers can readily be appreciated.— 7 he 
Chautauquan, 

An advertiser in the Nantucket 
(Mass.) ews, whose business it is to 
take summer visitors driving, is re- 
sponsible for the following novel card ; 

SURREY! 

) ie sorry to part with the Swiftsure (which 

could tell volumes could it talk), but have 
»rocured another and better vehicle, in which 
i expect to carry souvenir and other spoons 
during the season, I will lie at the old stand, 
at H. S. Wyer’s, Federal St., where I shall be 
ready to trade carriage hire for cash with any 
who may desire, 1|’m deafer than ever this 
season, You.s meekly, 

Wittiam Baxter, 
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COMPETITIVE TYPOGRAPHICAL 
DESIGNS. 


The interest expressed in our con- 
test of printers a few weeks ago has 
led us to repeat the experiment with 
different copy and different competi- 
tors. The principal benefit attained 
by these competitions is in showing in 
what a variety of ways the same copy 
may be set. From an inspection of 
these samples an advertiser can scarcely 
fail to be impressed with the impor- 
tance of giving the typography of his 
advertisements the most careful at- 
tention, 


AN INTERVIEW WITH MR. HOW- 
ELLS. 


William Dean Howells, considered 
by many to be the leading American 
novelist, has probably embodied in his 
works more characters connected with 
the advertising and publishing busi- 
ness than any other American writer. 
He has made a careful study of men 
and women and practical things, and 
has reproduced them in a delightfully 
interesting way. Ilis heroes are young 
newspaper men, boys coming to the 
city to gain a foothold, publishers and 
writers, 


PRINTERS’ INK. 


While securing material for his books 
Mr. Howells has come closely in touch 
with many commercial matters and in- 
stitutions, and his opinions are far 
more valuable than those of the average 
layman, 

The writer recently called upon Mr. 
Howells to secure an interview with 
him touching his experiences in adver- 
tising. A big apartment house over- 
looking Central Park is the home of 
the novelist. 

Mr. Howells looks like his pictures. 
He is not tall, rather stout, and smooth 
shaven. His eye is remarkably clear 
and bright, and he is an interesting 
talker. One would be more apt to 
think him a lawyer than a_ writer. 
Cordiality, social democracy, and an 
easy, off-hand air that makes a stranger 
feel at ease impressed the interviewer 
as being Mr. Howells’ chief character- 
istics. ‘‘T am familiar with PRINT- 
ERS’ INK, and read it every chance I 
get,” was his remark upon learning 
the errand of his caller, 

‘*T know little of advertising,” said 
the novelist, in answer to a question, 

‘** But you have your opinions ?” 

‘Oh! yes, to be sure, but they are 
opinions merely. Book advertising 
has naturally interested me, and [have 
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custard in three minutes, without eggs. 
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One package will make four pints 
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0002-88899 9977 7 
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PRINTERS’ INK. II 


thought much about it, and yet it re- 
mains, in a sense, a mystery. It is 
my opinion that advertising a book af- 
fects its sale but little. It must rise or 
fall solely by its own merits. For in- 
stance, there is ‘ Ben I1ur’ and ‘ Rob- 
ert Elsmere.’ They were not adver- 
tised beyond a mere announcement, 
and they have been very successful. 
‘Ben Hur,’ I am told, is never off the 
press. An evidence that book adver- 
tising is mysterious is the fact of the 
irregularity of the sales. ‘ Ben Hur’ 
and ‘ Robert Elsmere,’ and many other 
books, will be in great demand for a 
while, and then the sales will diminish 
greatly, only to start up again later. 
‘These breaks in the continuity of sales 
are not affected by time or season, and 
are not understood by the publisher 
himself.” 

‘*“Do you think, Mr. Howells, that 


out advertising as with it?” 

‘Ves, Ido. No amount of adver- 
tising, in my opinion, will make a poor 
book a success, and if a book is calcu- 
lated to catch on, it will become popu- 
lar on the strength of its merits, with- 
out the aid of advertising. I do not 
think that reviews aid or injure the 
sale of a book to any extent.” 


‘* What is the essential point that 
makes a book successful ?” 

‘* Tt must be popular, and in order 
to be popular it must contain a popular 
appeal. I am so much in the dark 
that I don’t know exactly what a pop- 
ular appeal is. Ina general way it is 
a something that appeals to the major- 
ity of readers in common. For in- 
stance, ‘ Robert Elsmere’ discussed a 
certain phase of religious suspense, and 
consequently interested a large propor- 
tion of readers. ‘* Helen’s Babies’ 
and ‘ That Husband of Mine’ were 
very successful, I regard neither as 
finished literary productions, but we 
are all interested in babies, and every 
married woman would be caught with 
the title ‘ That Husband of Mine.’” 

** Does the successful and experi- 
enced writer, Mr. Howells, prepare his 
plot and write the book in such a way 
as to make the sale large?” asked the 
writer. ‘‘In other words, is he in 
touch with the business methods of the 
publisher, and does he govern himself 
accordingly to any extent?” 

At this question, innocent in itself, 
Mr. Howells almost groaned in spirit, 
and made a positive negative reply. 
Ile thought that a writer who would 
work in such a way was no writer, but 
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It makes the most exquisitely flavored 
custard in three minutes, without eggs. 


> PRICE, 25 CENTS ©00 


One package will make four pints of soft 
custard. All the leading grocers sell it. 
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a drudge, who was prostituting his 
talents, and would be on a level with 
a sculptor who would charge by the 
hour. 

‘* Word of mouth advertising,” con- 
tinued Mr. Howells, ‘‘ is the advertis- 
ing that builds up the sales of books. 
The book has to be adapted to the 
public, then it is a go, but frequently 
it goes slowly. Mark Twain told me 
that his ‘ Gilded Age’ had to make its 
way along in one city and one town at 
atime, and for awhile the growth of 
sales was very slow. It’s the chat 
about a book, or a passing remark at 
the boarding-house, on the piazza or 
street or at the club, that makes it a 
go. That’s all I know about book ad- 
vertising. It’s not much, and I don’t 
know why I know it.” 

When asked his opinion of the gen- 
eral advertising of the day, the novel- 
ist quickly replied : 

** It’s overdone, I think, and I won- 
der where it will all end. If every 
one is yelling at the top of his lungs, 
no one will be heard, and such, it ap- 
pears to me, is the present condition 
of advertising. Barns, fences, roofs, 
rocks and what-not are plastered with 
advertisements. Where will it end, I 
wonder! ‘The result may be equiva- 
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for Dessert? ”’ 


Nothing is more generally relished 
than a delicious custard, and the 
best results are obtained from using 


CUSTARD 


Composition by the American Press Association, New York. 








lent to no advertising at all, on account 
of its being overdone. ‘Then there 
are many advertisements that are very 
offensive to me, and they are of the 
obtrusive, cocky, smart-Aleck style— 
for instance : 

WHERE DO YOU BUY YOUR snors: | 





An advertisement of this kind repels 
me, but there are others far worse. 
For instance : 





BABY WAS ONE MASS OF SORES. 





‘Can one imagine more disgusting 
ads than these? I have read with in- 
terest many criticisms in PRINTERS’ 
INK of this kind of ads. 

‘* Then there are the advertisements : 
‘Do your shoes wear out quicker on 
the heel than on the toe? If so, buy 
of Smith. His are the best.’ 

‘‘It appears to me that our enter- 
prising American advertising has about 
reached the limit. 

‘*T notice much difference in Eng- 
land and on the Continent. I suppose 
a pound is spent in advertising in 
England where a dollar is spent here, 
and yet one sees much less of the 
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‘hurrah boys’ style of advertising 
over there. It is quieter, more con- 
servative, less obtrusive and, | think, 
fully as effective. 

‘**On the Continent advertising is of 
a still more conservative class than in 
England. In France it isa trifle gay 
and lively, but in Germany, Italy and 
Spain of a very quiet form. 

‘Of the big daily papers, I admire 
the New York Hera/d more than any 
other, from an advertising standpoint. 
The advertisements are displayed, but 
not like a circus poster, and the adver- 
tising pages are neat and attractive, 
and yet the advertisements do not ap- 
pear to be lost. I think the new, open 
type used for display advertisements by 
the //erald is extremely neat.” 

————_.¢---—___—_—_- 

A Desideratum.—Author: I have 
here an article telling how to make a shawl. 
“a _— Ladies’ Magazine—What is it made 

Author Wool, of course. 

Editor Ladies’ Magazine—\ can’t use it, 
but if you getup something showing how to 
make one out of an old door-mat, | will buy it 
at our regular rates.—Puck. 


— << ——_—__—_—_— 





First Newspaper Man: Leaving, 
Writem? What's the matter? 
Second Newspaper Man—Matter enough, 
The chief actually wants me to read the books 
I review!—Zown Topics, 





VERY ELABORATE GRATITUDE. 
From the New York Sun, 


The subjoined card is printed as an adver- 
tisement in a British colonial newspaper : 

* Benjamin Jowett Phillips of Annandale 
begs most sincerely to thank the good people 
who so kindly contributed the numerous beau 
tiful flowers, wreaths and crosses on the occa- 
sion of the funeral of his late dear wife, to say 
nothing of the equally beautiful letters of sym- 
pathy, especially one, and that of a Christian 
minister, Mr. B. J.P. felt particularly hon- 
ored by noticing in the procession three of the 
clergy, other two being unable to attend by 
reason of indisposition, He (Mr. Phillips) also 
begs to thank the organist and choir of Palmer 
Street Church, with whom the deceased was 
associated from infancy, for their kindly fore- 
thought in rende ting so_ sweetly two of her 
favorite hymns, viz., ‘One Sweetly Solemn 
Thought,’ &c., and * Thou Knowest, Lord,’ &c., 
thereby enlive ning and brightening up ‘the 
dullness and monotony which not unfrequently 
chiracterizes a funeral service. 

Benjamin Jowett Phillips, Professor of 
Music. Annandale, April 18, 1893. 

The mourning widower seems to be an artist 
even in his grief. 








— 

The Man Without Friends.—‘*‘ You 
say you were once a newspaper man?”’ in- 
quired the kind old lady. 

**Yes'm,”’ said the sad-eyed tourist at the 
kitchen door, ‘* I once had a respousible posi- 
tion on a big daily paper.” 

‘hen haven't you some newspaper friends 
who could help you ?” 
* Friends!’ bitterly remarked the wanderer. 

** No, ma’am; I wasacopy-reader.’’—Chicago 
Tribune. 
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14 PRINTERS’ INK, 
bbs , ve og r}‘HE Publishers of the American News r 
Hobbs: How are you getting on in "| Bee Belg Fe gy 2 tity eed 


your literary career? 

Graph (with pomposity)—Splendidly, I am 
now collaborating with Scribe, the author. 

Hobbs—Is it possible ! What part of the 
work do you do? 

Graph (who plays the typewriter for 
Scribe)—I put his ideas into readable form. 
Truth. 


evertninasintiiiptemmmmmaeene 
Classified Advertisements. 
Advertisements under this head, two lines_or 


more, without display, 25 cents a line. Must 
be handed in one week in advance. 


WANTS. 
WE WANT to do good printing for you. 
PRINTERS’ INK PKESS, 10 Spruce St., N. Y. 


‘YY Sata Agena y for fast-selling novelties, 
specialties, books, etc. JOSEPH A. WHITE, 
Mt. Morris, N. Y. 

Net person advertising in PRINTERS’ INK 
ZA. to the amount of $10 is entitled to receive 
the paper for one year. 

7 ANTED—Position as reporter on daily, or 
all-around man on weekly. Experienced, 
“ B.,” 718 State St., La Crosse, Wis. 


W 4s —Al traveling salesman, to sell 
Baking Powder. State age, experience 
and references. THE STAR M’F’G CO., At- 
lanta, Ga. 
Tiere on LASS 19th century circulator for one 
of the leading newspapers of the U.S. Must 
have highest testimonials. Address “ LIGHT- 
NING,” care Printers’ Ink. 





7OUNG man, with some experience, wishes 

situation as solic > and reporter for daily 

paper in small town. Vig Sy 10 per week. Best 
reference. Address J. C RATT, Renovo, Pa. 


V YANTED—Orders—We set set type, furnish paper 
and print ; stories, departments, miscellany 
for yvadding ; modern presses; lowest prices. 
NION P’T’G. CO., 15 Vandewater St., New York. 
‘pro YOUNG MEN—Having built up one of 
the leading daily newspapers of the East 
East or Wes 
H.,” Printers 














would like to locate in new field. 
. ‘orrespondence solicited. “D. M. 


VV ANTED—By a man of ability, a’ practical 
printer and experienced manager, a posi- 
tion in the business department of a wide-awake 
daily, where faithfulness and push will be ap 
preciated. Address “ W.,” Printers’ Ink 


\ TANT ADVERT MENTS in Pane > INK 

under this head, four lines (twenty-five 
words) or less, will be inserted one time for one 
dollar, For additional space, or continued in- 
sertions, the rate is 25 cents a line each issue 


| Figs mega ae attracts trade. Ideas on every 
one of the 160 pages (9x12) of “A MINT OF 
HINnTs ” that are worth cost of entire book, $ 
post-paid. Send for sample page. GRIF 
AXTELL & CADY CO., Embossers, Holyoke,Mz 


Wy saan furnish News, Original Sto 

Miscellany, Farm, Irrigation and Mini 
Articles fora few good weeklies. Fifteen years’ 
experience as correspondent, reporter and editor 
JOEL SHOMAKER, 83 “ F” St., salt Lake City, Utah. 


‘NRANKS WANTED—To cranks the world owes 

/ its greatest reforms. There is one building 
and loan crank in ai! reo Ed and ee 
want to know him. Send a card to T NA- 
TIONAL BUILDING AND LOAN HER. ALD, 136 
Liberty St., New York, N. Y. 


\ fgg miree. Ohio parties, a contract with 
manufacturers to r up their goods for 
market. Perfumeries, baking powder, medi- 
cinea, etc. Have cheap power and labor. Can 
save you 20 to 50 percent. Only parties meaning 
business | a apply. Address “W. C. A.,” 
Printers’ In 
\ THAT can we do for you in Washington? 
Commissions for publishe rs, advertisers 
Intere 






















and others executed at moderate prices. 
views secured, literary and news articles pre- 
pared, and business transact a with | the Depart- 
ments. Save yourself a » to the Capital b 
writing to_ the ASSOCT h ED INDUSTRIA 
PRESS, 918 F St., N. W., Washington, D. C, 





large town, to whom they may from time to 
time apply for information as to the relative 
standing, influence in the community, circula- 
tion, and consequent value to advertisers of the 
various newspapers issued in the place or 
vicinity. Neither the service which the agent will 
be called upon to render nor the compensation 
for the same can be very great. The agent must 
be of good character and have a respectable 
Standing in the community. A reporter, a press- 
man or a local merchant (particularly one who 
advertises) would be competent. Correspond- 
ence is desired with persons competent to act, 
and who are gy to give the service required 
in consideration of a cc of the Directory 
— and a paid -up subscription to PRINTERS’ 
Applicants will please addre: on AME RICAN 
NEN ‘WST'AP ER DIRECTORY, 10 Spruce St., New 








ADVERT. AGENCIES, 
F you wish to advert ar a onrhe re 
at any time, write to the ( P kOW 
ADVERTISING CO., 10 Spruce New York. 









ADVERTISING MEDIA, 
S EATTLE TELEGRAPH. 
OO 


LBANY, N. Y., TIMES UNION, eve ry even- 
4 ing, and WE EKL Y TIMES, reach everybody. 
Largest circulation. Favorite Home paper, 


Qu MMER CATALOGUE of 1,358 Western News- 

papers of the Chicago Newspaper Union, 
No, 10 Spruce St., New York, sent on applic ation 
Special rates for July, Aug. and Sep 


YOLUMBUS, Central, 


THE OHIO STATE JOU RNAL ily 
Sunday, 17,000, and Weekly, 23,000—covers the 
field. All leading advertisers use it. 


6 Ne ENTERPRISE, Brockton, Mass., publishes 
an average of 306 lassified ** Want ads” per 
day. 40 words, 6 days, 50 cents ak ads, 17 
cents per inch per da Send for specimen cop- 
ies. Circulation exceeds 7,600 Tf ou_know a 
good paper when you see it, THE ENTERPRISE 
will mee& with your approval 
TS JUDICIOUS ADVERTISER always seeks 
to attract the attention of the greatest num- 
ber. By using the SPOKANE CHRONICLE, the 
leading daily paper of Eastern Washington’ and 
age rn Idaho, this result is effected, It pays 
» keep everlastingly at it in a paper which 
oan y body reads, Rates quoted upon application. 


( YLASSIFIED ADVERTISEMENTS in PRINTERS’ 
Ink begin with a two-line letter, but have no 
other display, Under headings of Advertising 
Media, Buppiles, Miscellaneous and For Sale, 
Wants, Posting and Distributing. Ad. 
tising Novelties, Addresses and Addressing, 
Illustrators and Illustrations and Advertisement 
Constructors, 4 lines (25 words or Jess) will be in- 
serted once or two lines (12 words or less) twice 
for one dollar if the cash accompanies the order. 
Additional space or insertions charged 25 cents 
a line each issue. 
——__~+ + > 
FOR SALE, 
( 1 AZETTE ADVER’T RECORD—For papers, $1. 
I Testimonials. G Bedford, y 
] ANDSOME ILLUSTRATIONS for 
alogue, 25e. AM. ILLUS. CO., Ne 








outhern, na Southe ast- 




































pers. Cat- 
rk, N. J. 





Foe ee ee McKinley Patent Hot 
Air Engine. THE STAR M’F’G CO., At- 
lanta, Ga. 


VOR SAL oe = cuts and half-tones, as 
good as new, at half price. THE BOOK- 
KEEPE R PU BLISHING CO., Detroit, Mich. 


ro SALE—Southern afternoon paper in city 

centrally located ; 25,000 inhabitants ; three 
through trunk lines; healthy. 
tion ; good adve rtising patronage 
partic ulars, “S.A. P.,” 


Large circula- 
Address, for 
care Printers’ In 


] ARGAIN in weekly newspaper and complete 

job office, in city of 25,000. Good business, 
material all first-class, cheap power, low rent, 
best location. Half cash, or will sell half inter- 
est to good manager. Address “* XXXX,” care 
Printers’ Ink, 
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81 BUYS 4 lines. 50,000 co pes proven. 
e WOMAN’S WORK, At! Athens, 


— SALE—One of the best the “7 paying ites 

eekly newspapers in Northeastern New 
Mexico. County seat and U.S. land office town. 
Large vg and government patronage. 
$2,000 ; cash, $1,500. Address “S.,” Printers’ Ink. 


proké SALE The ORIGINALS of 50,000 addresses 

received in mail orders for books in the past 
five months. These are all from er in os 
habit of crderi: ng goods by mail. 1 sell all or 
partfor cash. Address “ D.,” Printers’ Ink Office. 


( )FFICE FOR SALE, VERY CHEAP—A well- 

equipped, long-established book and job 
printing office in a live, growing city of 100,000 
inhabitants. Independent steam power, 6 presses, 
power cutter, lots of t , fine location—splendid 
opening for active young men with Sencar 
ital. Aadress MASTERS & STONE, Syracuse, N. 


&- YONTROLLING interest in printing and pub- 
lishing business, largest in Western Reserve, 
for sale. Daily and weekly papers, largest circu- 
lations, big advertising and job patronage Cit 
11,000, on Lake Erie, Northeastern Ohio. Stoc 
company, capital $15,000, Can sell 80 of the 150 
shares. Part cash, balancetime. Reasons for sell- 
ing, failing health. J.H.SC RIVENS, Ashtabula,O. 
> 





ILLUSTRATORS AND ILLU ‘STR ATIONS. 


I ANDSOME ILLUSTRATIONS “4 Cat- 
alogue, 25c. AM. ILLUS. CO., Newark, N. J. 


Kom KUTS for newspay newspaper advertisers. 50 
X\ for $10.00. ADVERTISING FIEND, Cadiz, O. 


DYERTISING cuts suitable for an batoes. 

nd for catalogue free. Address MER- 

CHANTS" ADVERTISING CO., Scott & Bowne 
Building, New York. 


+> ——___ 
ADVERTISING NOVELTIES. 

( ‘LOCKS for advertising perpess, by the hun- 

dred or thousand ; paper-weight clocks with 


advertisement on dial. Address SETH THOMAS 
CLOCK CoO., 49 Maiden Lane, New York. 


[OR the purpose of inviting announcements 

of Advertising Novelties, likely to benefit 
reader as well as advertiser, 4 lines, 25"words or 
less, will be inserted under this head onc2 for 
one dollar. Cash with order, More sj 2 or con- 
tinued insertions 25 cents a line each issue. 





STREET CAR ADVERTISING. 


Grae car advertising | in Washington is 
new, and there is a demand for space. Iam 
pleased to quote rates. Address ARTHUR W. 
ROBSON, 615 Fifteenth St., N. W., Washing- 
ton, D. 
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SUPPLIES. 
I EVEY’S INKS are the best. New York, 
4 





TAN BIBBER’S 
Printers’ Rollers. 


66 PEERLESS” CARBON BLACK. 
‘or fine Inks —unequalled— —Pittsburg. 


TR TYPE ae BRUCE’S NEW YORK TY = 

FOUNDR 13 Chambers St., New Yo 
Best and - A Get their prices Rn 
purchasing. 


fe PAPER is printed with ink manufac 
tured by the W. D. WILSON PRINTING INK 
CO., L't’d, 10 oe St.. New York. Special prices 
to cash buyers 
a3 DEAL, ERS—M. Plummer & Co., 161 
it., N. Y., sell every kind of paper 
omit ake rs and publishers at lowest prices. 
Full line quality of Printers’ Ink 





BILL POSTING e DISTRIBUTING 


I NAIL up signs and distribute circulars. 
J. F. ROWELL, Stamford, Conn. 


A™ kinds of_advertising distributed any- 
where. A. H. DURFEY, Dolgeville, N. Y. 


I 7 OR the purpose of —s announcements of 
the addresses of local bill posters and distrib- 
utors, two lines (12 words) or less will be inserted 
twice under this heading for one dollar, or 
three months for $6.50, or #26a year. Cash with 
the order, More space 25 cents a line each issue. 


ADVERTISEMENT CONSTRUCTORS. 


T isour business to write advertisements. Will 
you write to ADV. FIEND, Cadiz, Ohio! 


DS, circulars and catch- -phrases prepared. 
ve SCARBORO, Box 63, Station W, Brooklyn. 


A Ds of all kinds, primers, pamphlets and cata- 

logues prepared in original, effective forms. 
inustrations made and entire charge of mechan- 
ical work assumed if desired. Address JOHN Z. 
ROGERS, 769 Monroe St., Brooklyn. 


PREMIUMS. 


| OOKS FOR PREMIUMS—If you want to use 
books we can su ly you at lowest prices. 
Address J. 8. OG ILVIE, 57 R Rose St., New York. 


7 EW illustrated catalogue of the best premi- 
4 ums for newspapers and manufacturers now 

sady. Send for itand get new business. HOME 
BOOK COMPANY, 142 & 144 Worth St., New York. 





ADDRESSES AND ADDRESSING. 


I F you wish to buy lists of names, advertise for 
them in Printers’ Ink. 


fad = wish to sell lists of names, advertise 
them in Printers’ Ink. 
10, 00 South Dakota Addresses 1893 for 
10.00. Also a few classified names 
for ale by BERTINE PEW, Aberdeen, 8. D. 


NEWLY-COMPILED LIST of 22,000 a oa 
tisers, with their comme: aa na for 
for fuller information, addre: HERS 
COMMERCIAL UNION, ‘Evening Pos Buridive, 
Chicago, lll 


JYERSONS who have facilities for bringing ad- 
vertisers and consumers into contact through 
lists of names and addresses may announce taem 
in 4 lines, 25 words or less, under this head once 
for one dollar. Cash with order. More space or 
continued insertions 25 cents a line each issue. 


> 
SECOND-CLASS POSTAL t USAGES. 


NY PUBLISHER who is thinking of making 
ya any sort of special offer, for the purpose of 
booming his subse — list, will do well to in- 
form himself whether the plan is ues to get 
him in trouble with the Post-Office e have 





a details and 
results of some investigations of the second-class 
| sce law and usages. It will be sent to any ad- 
dress — n receipt of a two-cent stamp ~ ress 
PRINTERS’ INK, 10 Spruce St., New York 


MISCELLANEOUS. 
LF**** INKS are the best. New York. 





7 AN BIBBER’S 
Printers’ Rollers 


IPANS TABULES cure dizziness, headache, 
flatulency, constipation and torpid liver 


JAPER DEALERS—M. Plummer & Co,, 161 

William St., N. Y., sell every kind of paper 

used by printers and publishers at lowest prices. 
Full line quality of Printers’ Ink. 


Nees PER publishe rs contemplating the 

introduction of type-setting or matrix ma- 
chines will find it to thei ir advantage to send full 
particulars to “C, M.,” Printers’ Ink. 


1 lage plates for newspapers. Blocked 
ready for ase. Only the latest and most 
popular instrumental and beg wl — If you 
want to save composition an m your circu- 
lation, address THE CU RRERT. PU BL ISHING 
CO., 3943 Market St., Philadelphia, Pa. 


i let new “HANDY BINDER’ for PRINTERS’ 
NK is an admirable device for the preserva- 
tion of your copies of PRINTERS’ INK and is 
very neat and serviceable. We will send it, rost- 
paid, on receipt of 60c., the cost of the “ Binder. 
Address PRINTERS’ INK, 10 * INK, 10 Spruce 8t., N. Y. 


Tos the coy magnon of “ Printe se Evintery Jak - Pod pave 
alread ived i copy the 
A. Catalogue of of “ KELLOGG Ss L ists” ra will 
be sent free u ony a ae ge oe book con- 
tains nearly undred l-page Iilustra- 
tions rice fac-sim ea, in colors, of 
some of the py articles advertised in those 
celebrated 1 A. N. KELLOGG NEWSPAPER 
pis tt Ed " etriuine Building, New York, and 
370 Dearborn S$ it., Chicago, 
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Two Dollars a year. Three Dollars a hundred ; 
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IF the original decision of the Post- 
Office Department excluding PRINT- 
ERS’ INK from as second- 
class matter was right, then PRINTERS’ 


the mails 
INK ought not to be re-admitted to 
the mails. If, on the other hand, the 
exclusion was wrong, then the surplus 
postage exacted from the publishers of 
PRINTERS’ INK should be refunded. 
PRINTERS’ INK has at no time prac- 
ticed any usage which is not permitted 
to all papers entitled to circulate as 
It will in the 
future, as it has in the past, conform 


second-class matter. 


to every law or regulation of the exist- 
ence of which it can learn by the most 
diligent inquiry. It hopes that, under 
a changed and (probably) more en- 
lightened Administration, the practice 
of holding pubiishers responsible for 
the of 


post-office clerks has received a check 


ignorance or idiosyncrasies 


which will not be forgotten. 





In pushing its controversy with the 
Post-Office Department and establish- 
ing its right to live, PRINTERS’ INK 
has been indebted to the editors and 
publishers of America for constant and 
uninterrupted sympathy and support. 
The opinion of newspaper men is 
pretty correctly voiced by an editorial 
in the Waco, Texas, Day-Globe of 
June 21, which is here reproduced : 

Mr. Geo. P. Rowell's fight to secure for his 
weekly publication, Printers’ Ink, fair treat- 
ment at the hands of the Post-Office Depart- 
ment, is a just fight. That goody-goody man, 
Wanamaker, treated Printers’ INK out- 
rageously. The paper has paid thousands of 
dollars extra postage charges, and the Post- 
Office Department has thus collected money 
to which it had no more moral right than the 
highwayman has to the tribute he exacts from 
his unwilling victims. It was hoped by all 
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fair-minded publishers that a Democratic 
Postmaster-General would pursue different 
methods. Mr. Rowell’s paper has a right to 
enjoy the use of the United States mails to 
the same extent the Weekly Day-G/oée has. 
Mr. Bissell ought to stop the illegal exactions 
and refund the money that has been unjustly 
collected. 





ARTICLES of the character of the com- 
munication from Lexington, Kentucky, 
printed in this issue, are desired for 
publication in PRINTERS’ INK. When 
prepared by persons identified with 
and having astanding in a community, 
and dealing tersely with facts as 
they appear, concerning every publica- 
tion issued in a city or acounty, they are 
specially desirable. A paid-in-advance 
subscription to PRINTERS’ INK will be 
put down for the first person who sends 
a detailed report of the proper issues 
of the newspapers in his own town or 
city, if he asks for it. Articles treating 
of the comparative issues and value of 
leading papers in places where there 
are so many as to make it impossible 
to speak of all in detail without ex- 
ceeding the limited space which can be 
assigned to an article intended for 
PRINTERS’ INK, are also much valued 
and are earnestly desired. 





A PHILADELPHIA — correspendent 
brings to our attention an interest- 
ing point in connection with disputed 
contracts. He writes as follows: 
Editor of Printers’ Ink: 

I inclose you postal form received from the 
postmaster of Reading, Pa, Joes he not 
overstep his authority when he adds the lines 
at the bottom of his communication? We 
are having a dispute over an advertising con- 
tract with the Mansion House of Reading, 
and we send the paper daily to prove publi- 
cation. Has _ the postmaster any right to 
take sides in this matter ? 

PuiLapevpuia “* Daity Hore: Reporter.” 

The form received from the post- 
master is the usual one used to notify 
a publisher that his paper has been 
refused by the addressee. To the 
regular form the postmaster had added, 
no doubt with some impatience, the 
query: ‘‘ How often have you been 
notified?” Our correspondent evi- 
dently believes that the post-office is 
obliged to deliver a paper to a person, 
whether the latter wishes to receive it 
or not. Such is not the law. If an 
addressee refuses to receive a paper, 
the postmaster is instructed by the 
postal regulations to notify the pub- 
lisher of the fact. If the latter con- 
tinues to send his paper, a second noti- 
fication is sent him. After that all 
copies of the paper coming to the ad- 
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dress are destroyed by the postmaster. 
It therefore appears that the Reading 
postmaster technically has exceeded 
his authority. Of course he cannot be 
expected to take cognizance of any 
private quarrel, but is only required to 
obey the law. After an advertiser has 
once refused to receive a paper, there 
is no way that the publisher can force 
it upon him through the post-office 
except to send it under letter postage, 
without any marks on the wrapper to 
indicate the identity of the sender. 


THE Youth's Companion has adopted 
PRINTERS’ INK’s suggestion and return- 
ed to its old standard of measurement of 
14 agate lines to the inch. In connec- 
tion with the comment in last week’s 
issue, we wrote to the publishers of 
that paper, calling their attention to 
the fact that between the standard 
point system agate (5% point) and 
their new type (to which the name of 
point system agate had been erro- 
neously applied) there is a difference 
of about seven lines in five inches. 
This led to their taking up the subject 
again, and the determination to restore 
the old measurement will no doubt be 
approved by all advertisers and adver- 
tising agencies. They write to PRINT- 
ERS’ INK as follows: 

There seems to be a general misunderstand- 
ing as to the point system of measurement of 
type. We had not looked into the matter 
carefully until the question arose as to our 
agate, in regard to which you have kindly 
sent us your editorial. 

To the advertising agencies they 
send the following explanation : 

Boston, Mass., June 24, 1893. 

When we changed our type in January and 
adopted the five-point body type now in use 
in the advertising columns, it was done that 
all the type used on the paper might conform 
to the point system, which is generally 
acknowledged by printers to be of the great- 
est convenience in the matter of justifying 
and the use of leads, . 

We did not for a moment anticipate that the 
slight variation of one seventy-secondth part 
of an inch to a line would cause any incon- 
venience to the agencies in disturbing the uni- 
formity of their measurements. We do find, 
hewever, that it has caused trouble. 

Whatever is a convenience to the advertis- 
ing agencies or their customers should be re- 
garded by us, and we have, therefore, restored 
the old agate measurement of exactly fourteen 
lines to the inch, to take effect at once. 

‘*So Scribble, the reporter on the 
daily Hooter, has got married ?”’ : 

“Yes, I was at the wedding at the Little 
Church Around the Corner.” 

** Was Scribble nervous ? ” = 

“*Nervous? Not much, While the minister 
was praying, Scribble yanked out a note-book, 
and took down the prayer in short-hand for 
the afternoon issue of the Hooter,” —//arlem 
City Life. 








ADVERTISERS DEMAND REDUC« 
TIONS FOR MISSING NEWS- 
PAPERS. 


Large advertisers and advertising 
agencies receive dozens and hundreds 
of newspapers that are plainly ad- 
dressed to other persons, and fail to 
receive an approximate number be- 
longing to themselves that have gone 
astray. 

The New York Sum, inspired by 
the recent editorial in PRINTERS’ INK 
on this subject, directs attention in its 
issue of June 28 to some flagrant in- 
stances of this sort occurring in New 
York. The article dilates upon the 
harm done by these miscarriages, 
which are due to hasty or careless dis- 
tribution on the part of postal em- 
ployees. The Suz points out that 
these errors entail no inconsiderable 
expense, in labor, stationery and post- 
age, upon advertisers, as well as 
many thousand dollars annual money 
loss to publishers to cover reductions 
exacted by advertisers for omissions 
that did not occur but must be con- 
ceded, because a paper lost in the 
mails cannot be conveniently dupli- 
cated. 

Cheap postal service is of impor- 
tance, but good service is still more 
desirable. Will our new Administra- 
tion give newspapers better service? 
We think so. 

ee 


Advertising Novelties. 


From Hopcratt & Co., 141 Broad- 
way, New York: A clever imitation, in 
paper, of an eye-glassin case. An advertise- 
ment is printed on the back, Price, $13 a 
thousand, 


From the Michigan Stove Co., Clin- 
ton street, Chicago: A convenient whist 
counter, on the double rotating plan. Both 
sides contain advertising matter. 

From Mast, Crowell & Kirkpatrick, 
Springfield, Ohio: A leather-bound copy of 
Laird & Lee's ‘* Vest-Pocket Dictionary,” 
with advertisements on the inside covers. An 
addendum gives sensible rules of etiquette 
and other useful information, 


From N. C. Fowler, Jr., Boston, 
Mass.: A red cloth bag, containing a long 
roll of paper advertising Mr. Fowler’s new 
book. A large shipping tag accompanies it, 
on which is printed: “ This bag contains 
one dose of Fowler's Specific for indisposition 
of trade. Deliver only to the healthiest man 
in the firm.”’ All this goes through for one 
cent, 





Editor: This poem seems a little 
lame in its feet. 

Timmins—I don’t see why it should be a ten- 
derfoot, It has been traveling ever since last 
January.—/ndianapolis Journal, 








neg ewes 








18 


THE NEWSPAPERS OF BROOKLYN, 
NEW YORK. 
By John Z. Rogers. 

No other large city in the country is so pe- 
culiarly situated regarding newspapers as 
Brooklyn, It is the fourth city in size in the 
United States, it has a population of neariy 
one million, and yet Brooklyn has no morning 
newspaper. Besides this, of the evening 
papers not one, probably, prints 30,000 copies 
a day, and not more than one has an average 
circulation of 20,000, 

The Lage is undoubtedly the leading paper 
in the City of Churches, and it has rounded 
out a successful existence of over half a 
century, It caters to the more intelligent 
class, is Independent-Democratic, covers the 
news thoroughly, and sells for three cents a 
copy. ‘The Zag/le moved not many months 
ago into its fine new building, than which 
probably not over two or three newspapers in 
New York have better, 

The rating given the Zag/e in the Ameri- 

can Newspaper Directory, exceeding 20,000 
daily and Sunday, is probably correct, Those 
in a position to judge, without knowing the 
exact figures, say its circulation is ‘ arounc 
20,000.”’ Business Manager Gunnison told 
me the rating was not satisfactory to him, al- 
though I could not see why, as the next 
higher rating, B, ——— a circulation 
ceeding 40,000, and if the Hayle has re: che -d 
this degree of success it will be a revelation to 
every newspaper man in Brooklyn, The 
Eagle has lots of advertising, and is one of 
those fortunate newspapers that make ood 
big money with a comparatively small circu- 
lation, like the New York /'ost, Boston A a- 
vertiser and other s. 
The 7imes, or * Eastern District Times, “4 
it is commonly called, ranks next to the 
ag/e, both in importance and circulation, 
The oflice is in lower Broadway in Williams- 
burg, while all the other dailies are centered 
some three miles away, near City Hall. On 
this account, and because the 77%mes caters 
more to a constituency in and about its own 
neighborhood, it has little competition, com- 
pared to that of its localcontemporaries, The 
/imes is a clean, bright and newsy Re ‘publi- 
can paper. It is an eight-page sheet, and 
sells for two cents, Unlike the Lag/e, it has 
no Sunday edition, but gets out an eightee n- 
page paper on Saturday, In five years from 
now the 7vmes will have rounded out fifty 
years of existence, and it is frequently spoken 
of as “* the paper that has made fortunes for a 
number of men. Its rating, E (excee ding 
12,500), is not incorrec although if its circu- 
lation was 1,100 more it could be rated a notch 
higher. The publisher, Wm. C. Bryant, 
‘* Handsome William Bryant,” as newspaper 
men refer to him, recently showed me his cir- 
culation books, and upon examining the ap- 
parently carefully prepared and truthful fig- 
ures I saw that the 77mes had for some time 
been averaging a circulation very close to 
17,000, 

The Citizen ranks third, and its circulation 
is probably less than it is rated, which is E, 
or over 12,500. Still, I do not know what its 
circulation is. I dropped into the business 
office recently and chatted on the subject, but 
no opportunity was given me to ascertain the 
circulation, as had been the case in the office 
of the 7imes. The Citizen is Democratic 
beyond all doubt, and is popularly supposed 
to be a political organ. Judging from the 
opinions of those in a position to make careful 
and fairly accurate estimates, I would not care 
to wager that the C7//ser’s circulation reached 
10,000. The Citizen prints a good Sunday 
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paper, the art work of which has recently 
been much improved, 

Almost next door to the Zag/e is Murat 
Halstead’s paper, the Standard-Union, or 
the ** Onion,’ as the boys at the Brooklyn 
Press Club tersely and jokingly call it. It is 
atwo-cent paper like the coher, except the 
Eagle, and in politics it is Republican. The 
directory gives the Standard-Union a rating 
exceeding 7,500, The other day I asked 

3usiness Manager Lridgman if it satisfied 
him, and he replicd : ‘* Well, I'm not kicking, 
am i? When a man don’t say a word he’s 
either satisfied or else he don’t care a rap,"’ 

’m no censor of circulation, but if the 
Standar d-Union had been rated *‘ exceeding 
4,000" it would more nearly coincide with 
the opinions of those Brooklyn newspaper 
men with whom I frequently discuss circula- 
tions. 

I came near overlooking the German news- 
paper, the Brooklyner Freie Presse. It is 
rated E, but this figure is high enough, for F 
would probably come nearer striking its circu- 
lation, A Sunday edition is published under 
the name of Der Long /slaender, and is rated 
G, which is about right. Both papers are in- 
dependent in politics, 

For about four months in the early part of 
this year Brooklyn had a morning paper, the 
Chronicle. Yt can hardly be said it died in 
the Spring, for it was practically a still-born 
journalistic babe, and as such could not die, 
Sut it ccased to appear, and it is rumored it 
will take a new lease of life in the Fall asa 
penny evening. Its advertising patronage 
was very small, and, on good authority, I un- 
derstand that at the time of its demise the 
Chror-icle was printing 6,000 papers a day. 

Among the weekly papers Brook/yn Life is 
prominent. It is similar to Life, and its 
jokes, cartoons and illustrations are well up to 
the standard. It circulates well at the clubs 
and among society people, and its rating of a 
circulation, exceeding 4,000, is not a bit too 
high, 

Fur, Fin and Feather, a monthly maga- 
zine devoted to sporting, is of good size and 
full of interesting matter. Althouch it is 25 
years old, its rating, G, is not an under esti- 
mate, apparently. 

The American Hairdresser, with a rating 
of J, is not flattered, and H would hit it 
nearer, as its circulation is probably much 
nearer 2,250 than 800. 

Of the weekly papers the Brooklyn Weekly 
stands up well, with a circulation of between 
1,600 and 1,700. 

There are lots of weekly and monthly 
papers published in Brooklyn of which little is 
known by the general public. They are either 
rated J asarule or have no rating at all, and 
their publishers or editors are difficult to 
find in their offices. 

A notable exception is the Record of the 
Catholic Benevolent Legion, a monthly pub- 
lication, having a circulation "of 10,250. 

The Brooklyn daily papers are peculiar, 
aside from ail. | being evening publications. 
Usually evening papers cover only such news 
as has occurred since the morning papers went 
to press, but in Brooklyn the papers cover the 
local news of the preceding twenty-four hours, 
no matter how thoroughly it may have been 
ap in the Brooklyn edition of the New 

‘ork papers, 

The cause of the slowness of Brooklyn 
journalism is its close proximity to New York. 
Many of the New York dailies print Brooklyn 
editions, and one New York morning paper 
probably sells more than half as many papers 
in Brooklyn as all the Brooklyn papers coms 
bined print, 
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THE NEWSPAPERS OF LEXINGTON, KY. 
By a Reporter on the Spot. 

In Lexington circulation figures are carefully 
guarded, and more or less juggled. 

‘The Leader prints on a_ perfecting press, 
with counter attached, and is in full view of 
the whole world. It welcomes advertisers to 
its pressroom, and throws open every record, 
I's weekly issue is less than 1,400, but noissue 
of its daily falls below 2,600. 

The 7ranscrift is, in point of enterprise 
and circulation, the second daily paper in 
Lexington, and is the only paper beside the 
Leader using steam or other artificial power. 
It is printed ona drum cylinder press. The 
daily circulation of the 7ranscr ft ou the first 
day of June, 1893, was 825 and weekly 800, I 
saw the actual figures over the business man- 
axer's signature, in a statement upon which 
he was negotiating a contemplated sale. In 
the American Newspaper Directory the 
Transcript is rated as daily J (exceeding 800), 
which is absolutely correct, but its weekly H 
(exceeding 2,250) is away above the fact. 

The Press is the oldest daily in Lexington, 
and by virtue of existing political conditions 
holds the official advertising. It is printed on 
an old-fashioned press, turned by an able- 
bodied negro, incurs little expense for tele- 
graphic dispatches, and has a circulation of 
close: to 600 daily and weekly. It has been 
quoted by well-informed persons at as low as 

25. ‘The owner of the /’vess is a clever fel- 
. and makes no great claims on circula- 
tion. 

The Gazette is an old-fashioned age 4 
weekly and semi-weekly, rather popular with 
the farming community and a considerable 
old-line city element. i is also printed on a 
hand press, I think its rating of weekly J 
(over 800) and semi-weekly K (over 400) are 
not far out of the way, although from my 
observation I have always been led to believe 
the rating should have been reversed. The 
editor cares very little how his circulation is 
quoted, as he accepts no foreign ads, 

The Blue Grass Blade is av erratic Prohi- 
bition paper that is printed around various 
job offices, and is spicy while itis running, It 
is published by “fits and jerks,” and has made 
its *“* farewell appearance ” half a dozen times 
in five years, only to be revived. The last 
revival was a month ago, and the last farewell 
was one week later. 

Home and School 1 have never seen, and 
don’t know its editor or publisher or where it 
is published. I have learned since writing 
this that //, and S. has changed hands and 
is now on a big boom. 

entucky State News is, no doubt, entitled 
to the rating of K (exceeding 400), but it has 
not much more, I rarely see the paper, but 
believe it still published. 

Kentucky Stock Farm is rated F (exceed- 
ing 7,500), and to my personal knowledge this 
is not 300 copies out of the way. 

Live St ck Record, quoted J (exceeding 
800) ; from a personal knowledge of a year or 
more and general observation I know it prints 
more. I think it comes nearer to the H rat- 
ing (exceeding 2,250). 

the Odserver is entitled to a K rating (ex- 
ceeding 400), without any question, and is sat- 
isfied with that. 

The Worker has removed to Grayson, Ky. 

The Zilustrated Kentuckian is a high-class 
literary and illustrated paper, interesting to 


ladies, Fully entitled to be rated exceeding 
800 copies. 
The National Guard has removed from 


Lexington, and has possibly suspended. 
The Samariter was a German monthly, 
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printed in Cincinnati and circulated here. It 
has lately suspended publication. 

‘The three college papers cut no figure in 
Lexington newspaperdom, and I know noth- 
ing of their circulation, 

don't see how any reporter could gather 
any more information than ave given, | 
often think it would be possible for some di- 
rectory publisher to do a great work by mak- 
ing a thorough investigation of newspaper 
circulations. There is nothing in which so 
much petty lying is done as in quoting circu- 
lation, On the very letter head of the 7yan- 
scrift, upon which I saw the marager’s fig- 
ures over his own signature, quoted above as 
daily 825 (city mails and all) and weekly 800, 
there was a corner piece in red ink something 
like this: 


Advertisers! Look at these Circulation 
Figures from Lord & Thomas’ Official 
Newspaper Directory - 

BE BR ii cncssccescasesces + e0e2T,200 


Daily Leader............. oc ccecccceek G0 


TRANSCRIPT, - 2,600 


This was very amusing under the circum- 
stances. there no way to head off the cir- 
culation liar ? 











Don’t Mention My Name! 

_ 

THE NEWSPAPERS OF UTICA, N, Y. 
Written by a Local Observer. 

Utica is situated in the Mohawk Valley, 95 
miles west of Albany, in the center of an es- 
pecially populous and prosperous section of 
the country. Within easy distance are numer- 
ous thrifty manufacturing villages, employing 
thousands of hands, It has three out-of- 
town electric roads centering here. The pop- 
ulation of Utica by the last Federal census 
was 44,004. By the State enumeration two 
years later it was 46,446. Its present popula- 
tion numbers, in round numbers, 50,000, It 
is the seatof many industrial and manufac- 
turing enterprises. Itis the leading furnace 
city of the country, and employs thousands of 
hands in the manufacture of cotton and woolen 
goods, shoes and clothing. It is the market 
for a large and fertile farming section, espe- 
cially devoted to cheese, butter and hops. 
The Utica Board of Trade, which meets here 
every Monday, is counted the most important 
in the cheese market. 

In the matter of newspapers Utica is not 
only well supplied, but very fortunate. It 
has three good dailies, with circulations accu- 
rately reported in the American Newspaper 
Directory. Some investigation shows that 
the figures, as given in the last edition of their 
annual, are thoroughly reliable. ‘Two dailies 
are published in the morning and one in the 
evening. Of the morning papers the /’ress is 
independent and the //eva/d Republican, and 
the Odserver, which is the evening paper, is 
Democratic. There is great rivalry between 
these papers in the matter of news and circu- 
lation, and there are few, if any, cities in the 
country of its size that can show three as good 
dailies as Utica, As indicated in the direct- 
ory, the Press leads in point of circulation and 
ar. It makes a great feature of pub- 
ishing ali the news in attractive and enter- 
taining style, and accuracy of statement is 
aimed at in all departments, Its editors and 
publishers are young men, both energetic and 
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enterprising. The most phenomenal success 
in this city, if not in the country, is the Sué- 
urday Globe, published by the Baker broth- 
ers, which is shown by the directory to have 
had during the past year an average circula- 
tion of 161,130, Many editions have gone far 
beyond these figures. The Globe has had a 
most remarkable career, and is mostly sold by 
newsboys in every city and village of several 
States, tosay nothing of thousands that go 
to Canada, They havea very complete and 
extensive establishment, which is admirably 
managed. The G/ode’s circulation rating is 
wholly within bounds. 

In Utica, too, is published the most popular 
and widely-circulated paper printed in Welsh 
in thiscountry, V Drychk has a circulation 
of over 7,500, and goes wherever there are 
Welsh-speaking people in this country, It 
also publishes Y Cy/az//, monthly. 

Another rather remarkable publicatioa is- 
sued here isthe Young Lutheran, a church 
paper, which, under the energetic direction 
of Rev. T. B. Roth, has reached an average 
circulation of 31,054. Different editions are 
“wer peel for ‘different sections, giving the 

cal news and making it practically a local 
paper for that place, which in a measure ex- 
plains its large circulation, 

The American Journal of Insanity, the 
leading magazine of that specialty, is pub- 
lished in Utica, with Dr. G. Alder Blumer, 
superintendent "of the State Hospital here, as 
its editor. 

The other weekly papers, include two in 
German, the Deutsche Zeitung, tri-weekly, 
and Volksblatt, weekly ; a labor paper, Ad- 
vocate; a Prohibition paper, Central New 
York News; a Grand Army paper, Grand 
Army Journal, and a Sunday paper, Sun 
day Tribune, the latter enjoying an excel- 
lent circulation, The monthlies are: As- 
sociation Items, published by Young Men’s 
Christian Association ; Camérian, literary ; 
Christian Worke r undenominational ; 
Church Eclectic, said to be the best literary 

eriodical in the Episcopal church; Tourist, 
or travelers; ¥ Wawr, Though "the news- 
paper field here is good, it is we'll and enter- 
prisingly covered, and all the publishers are 
actively and constantly engaged in pushing 
the circulation of their respective papers, 
nasil cgi 


DAILY PAPERS OF NEW YORK CITY. 
By Richard P, Kent, 

In New York City there are published forty- 
eight daily newspapers, Of these 35 are issued 
in the morning and 13 in the evening ; 19 have 
a Sunday edition, 18 print weekly editions and 
2 semi-weekly, The Commercial Advertiser 
is the oldest, having been established in 
1797. Next comes the Evening Post, which 
was established 1801, the Courrier Des Etats 
Unis, 1828, the Sum, 1833, and the Staats 
Zeitung, 1834. The Herald was established 
in 1835, 77zbune, 1841, Times, 1851, and 
World, 1860. The Evening World and Lven- 
ing Sun were both established in 1887. 

Based upon the circulation ratings given in the 
American Newspaper Directory (which is 
quoted throughout this article), the combined 
circulation of all these papers amounts to 
1,320,000 copies daily, The largest circula- 
tion given to any one paper is the Evening 
World, which is 194,605. Then comes the 
Morning World with 193, 133. These circu- 
lations are based upon a det»iled statement 
made by the publishers and are guaranteed 
under a forfeiture of $100 each, 

In order to test the accuracy of the Direct- 
ory’s ratings, I have called upon the publishers 
of all the different papers for confirmation or 
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denial of these statements, and such further 
facts as might be of interest to advertisers, 

Mr. Brainard, of the Wor/d, indorsed the 
report of the Directory, and said it was correct 
in every particular. The bulk of the ciecula- 
tion of the morning issue is confined to this 
city, a large number being sent, however, all 
over the Union, especially to the Southern 
States, The claim is made that it is the most 
popular paper with people of the middle class. 

Detailed figures are not given by the New 
York Nua, butit is in the A or maximum class. 
The Ziv ming Suni is one of the most widely 
circulated evening papers, and both editions 
are largely distributed on Long Island. 

At the office of the New York Herald I 
could obtain no information. 

The New York 7/mes, under its new man- 
agement, has become an out -and-out Demo- 
cratic paper, From its former size of eight 
pages it has been increased to twelve every 
day, and sometimes more. Mr, Peverelly, who 
has been withthe 7/mes for many years, and 
is thoroughly familiar with the details of its 
office, says that the circulation of the daily 
edition is from 55,000 to 60,000, and ot the 
Sunday edition about 70,000. This is much 
larger than the Directory’s rating, which Rive: s 
for the daily and wee kly ‘exceeding 20,000,’ 
and for the Sunday “* exceeding 40,000."". The 
readers of the 7/mes are of the best class, and 
Mr, Peverelly says it is bought by people who 
have money in the:r pockets. ‘The price of 
the daily edition is 3 cents. 

The Morning Advertiser, published by 
Col, Hasbrook, issued during’ the first three 
months of the current year 4,050,059 copies, 
making the daily average 52,624. Its evening 
edition, called the Commercial Advertiser, 
has a circulation of over 40,000, 

The 7” ress Te ported its circulation “ increas- 
ing er. and claims over 100,000 each is- 
sue. Itisthe only penny Republican paper 
in New York. 

The Daily Merc ury was established during 
the current year, and its circulation 1s confined 
chiefly tothe city, ‘The Xecorder prints from 
fourteen to sixteen pages daily, four of which 
are illustrated in colors. Mr, Turner, formerly 
business manager of the H ord, is said to be 
the most enterprising newspaper man in New 
York, The Directory gives it the maximum 
rating, exceeding 75,000, 

The Tribune claims a circulation of over 
75,000 copies per day. It isa high-class paper 
in every respect, and circulates among the best 
people. 

The Mail and Express has from ten to six- 
teen pages, and is published in the evening 
only, Ithasa good class of circulation and 
claims to print about 35,000 copies. 

The Lvening News, now published at 32 
Park Row, circulates largely on the East Side. 
It prints four pages 18x23 inches in size, and 
claims a circulation of over 170,000, 

The Evening Fost, said Mr. Seymour, its 
publisher, is indepe ndent in politics, and varies 
from ten to twenty-four pages in size. Its 
actual average for the past year is given for 
the daily 22,108, semi-weekly 1,237, weekly 
1,680. The kve ning Post goes largely to su- 
burban towns, and as an example it was stated 
that 1,500 copies are sold in Perth Amboy 
alone, It isa curious fact that although its 
circulation is considerably smaller than many 
of the New York dailies, it carries 20 per cent, 
more advertising matter than any other even- 
ing paper in the city, and has double what 
most of them have, It is a favorite medium 
for book publishers and educational institu- 
tions, maintaining a high literary standard, 
and having some of the ablest men of the 
country among its writers and contributors, 
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A leading financial paper is the Wadd Street 
News, established in 1879, and credited with a 
circulation exceeding 4,000, Two-thirds of 
its circulation is in New York City, Another 
financial paper,the Stockholder, takes none 
but financial advertisements. ‘The /inancial 
News claims an average circulation of 3,500, 
mostly outside of New York City. It is the 
oldest financial daily published here, The 
Indicator cared nothing at al! about circula- 
tion, and would give no figures in answer to 
my inquiries. The Jxz vestigator appeared to 
think that its rating of “exceeding 800” 
was about right. 

The Morning Journal had no correction to 
make in the rating given its English and 
German editions. The English edition is 
credited with exceeding 75,000 and the 
German edition exceeding 12,500, 

The C: ity Kecord inserts official advertise- 
ments only, It prints usually four pages, but 
sometimes when the city advertising is large, 
prints as many as 130, Its average edition is 
about i,ooo, but on the Wednesday before 
election it prints 40,000, 

The Law Journal thinks it should be cred- 
ited with a larger circulation than exceeding 

oo, but makes no statement as to what the 
ures should be. 

Of the papers printed in foreign languages, 
the New Yorker Staats Zeitung ciaims a 
larger circulation than any other German 
paper in the city, Its circulation is chiefly 
confined to the city limits, 

The New Yorker Tages Nachrichtenisa 
German edition of the Morning News, It 
has a ao of 35,000, mostly confined to 
New York Cit 

The New Ve orker Zeitung is satisfied with 
its rating for the morning edition of exceeding 
20,000, but thinks it should be credited with 
more for the evening edition, which is called 
the New Yorker Herold, 

The New Yorker Volks Zeitung indorsed 
the report of exceeding 12,500 for its daily 

edition, and said its circulation was confined 
to New York and B rooklyn, 

The only French daily in the city is the 
Courrier Des Etats Unis, Its daily circula- 
tion, exceeding 12,500, is correct. 

The Italian daily, L’Z£co D’Jtalia,is re- 
ported correctly at 2,250. Its circulation is 
principally outside of New Y: ork, 

The Spanish daily, Las Novedades, is re- 
ported correctly at exceeding 2,250. 

Christefore Colombo is published ouly five 
days in the week. It claims a circulation of 
8,000, with many readers in Boston and Phila- 
delphia. 

The New Yorske Listy, the Bohemian daily, 
is reported correctly at about 4,000 copies. 

“he Commercial Bulletin has purchased 
and consolidated with the Yournal af Com- 
merce, which was established 1827. 

ifn 





THE NEWSPAPERS OF LOWELL, MASS. 
By John Z, Rogers. 

The ‘*Spindle City ”’ is an interesting study 
from a journalistic standpoint, and I doubt if 
there is any other city similarly situated, 

Lowell kas a population of about 80,000, It 
has little surrounding country to cover, being 
26 miles from Boston, and much nearer many 
smaller cities. A large proportion of the 
people are operatives, who, asa rule, are not 
readers, and yet it supports nine daily papers, 
six evenings and three mornings. Lowel has 
a daily paper to every 9,000 people, Brooklyn 
has a daily to every 160,000 people, 

The representative paper of Lowell is the 
Lowell Courier, and it was established nearly 
fifty years ago, the daily edition appearing in 


1845. Marden & Rowell were, for a long 
ae, the publishers, but a short time ago the 
concern was incorporated. The Courier is a 
clean, conservative, Republican paper, and 
probably has the best constituency, from an 
advertising standpoint, of any Lowell paper. 
It probably prints very close to 3,000 papers. 

e Courter’s contemporaries used to ab- 
breviate its name, and jokingly refer to it as 
the **Low, Cur.” “he circulation of the 
weekly is about the same as the daily. 

The Citizen was established away back in 
1853, by Chauncey L. Knapp,I think. Some- 
thing like fifteen yearsago the Citizen business 
was incorporated,and moved into a new office, 
and from that time the conservative policy 
that had characterized it was lost. The 
Citizen is Republican, and prints between 
2,500 and 3,000 papers. 

The American Citizen, a weekly edition, 
probably has close to 2,000 circulation, 

A year ago or so I used to notice that the 
Citizen printed its circulation figures proudly 
and boldly under its name, The claimed cir- 
culation was about 2,800. 

The Morning /imes is the representative, 
ageressive Democratic paper of Lowell. It is 
a lively, four-page, two-cent paper, and the 
claim of Campbell & Hanscom, the publish- 
ers, that the smallest edition during the year 
was 2,300, [ have no reason to doubt. 

The Morning Mail, an unusually bright 
and clean Republican paper, is credited with 
a circulation exceeding 2,250, as is also the 
ening Mail, while the weekly edition, the 
Saturday Eve ning Mail, is rated with ** over 
800.” ‘These ratings are probably correct, al- 
though, I think, the weekly sells considerably 
over 800 papers, 

This covers the old-time dailies of Lowell. 
Within a few years a host of new comers have 
appeared. 

“he News is a lively, eight-page, Demo- 
cratic, penny evening, and has been a hustler. 
It is seven years old, and its rating, ‘* over 
4,000,”’ tells the truth, for, as near as I can 
learn, it prints at least 5,000 or 6,000 papers. 

The Luvening Star is published by the 
Times people. It is three years old, sells for 
a cent, and its rating, ‘* exceeding 4,000,” 
know nothing of the accuracy of, but am in- 
clined to doubt it, 

The Sux is another Democratic penny 
evening, being first started in 1877 as a week- 
ly. Its rating of ‘*exceeding 7,500”’ I would 
like to have proof of, before accepting asa fact. 

Le National, a morning, French, Demo- 
cratic paper, sells for one cent. It rating, 
““exceeding 800,’’ which is the same as the 
weekly edition, Le Drapeau National, 1 
know nothing of the accuracy of, but am in- 
clined to think it comes nearer 1,500 than 800. 

L’ Etoile, a French Republican weekly, is 
rated the same as Le National, and is prob- 
ably correct, 

The Saturday Vox Populi is an old-estab- 
lished and popular independent weekly. It cov- 
ers the local field very thoroughly, and it can 
easily do it with a pair of scissors and the aid 
of the dailies, Its rating, ‘* exceeding 2,250, 
is probably not incorrect, but I would more 
quickly credit it with 4,000 than 2,250, 

The Sunday Arena, Campaign, New 
Moon and Odd Fellows’ Gazette are all com- 
paratively new papers, with low ratings, and 
of which I know but little, 

It is a question to me how so many papers 
live in a city like Lowell. The general adver- 
tising that is done in the ** Spindle City ’’ prob- 
ably accounts for it. 

Nearly all the local concerns, from the 
grocer and butcher up to C, 1. Hood and 
Ayer, use liberal space in the local papers. 
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“REFERS MORE PARTICULARLY TO 
TRADE PAPERS.” 


When application is made at the Post-Office 
for the admission of a publication at the sec- 
ond-class rate of postage, the applicant is re- 
quired to fill up a blank, writing answers to 
nineteen questions, to the correctness of which 
he then testifies under oath. 

To a representative of Printers’ Ink was 
recently assigned the duty of interviewing the 

ew York Post-Office concerning the meaning 
and intent of one of these questions. 

Our reporter found the First Assistant Post- 
master reclining upon a lounge, smoking a 
cigar, 

The reporter approached Col, Gayler, and 
asked him what was the object of the follow- 
ing question, which appears as No, 10 in the 
series of questions which publishers are re- 
quired to answer in their application for ad- 
mission to the mails as second-class matter. 

“Can any house in good standing advertise 
in your publication at the regular published 
rates?’? 

** That question,’’ replied Col. Gayler, ** re- 
fers more particularly to trade papers. For 
example, if a journal published ostensibly in 
the interests of the hat trade refused the ad- 
vertisements of reputable hatters, it would 
tend to show that it was published primarily 
for advertising purposes, and it would prob- 
ably be refused admission.’ 

* Then how is it that the Scfentific A mer- 
tcan is allowed to go through the mails as 
second-class matter, although it is published 
by a firm of patent agents and excludes the 
advertisements of all other patent agents?” 

Col, Gayler intimated that there was no 
evidence that such was the fact. 

“If I produce such evidence will the paper 
be excluded ?”’ 

Col. Gayler looked very nettled, and replied, 
as he walked away from the interviewer: ** 
don’t know. The Third Assistant Post- 
master-General decides such matters,”” 





The reporter then called upon Second As- 
sistant Post, and upon request was given a 
blank, which reads as follows: 

Technical information that must appear 
upon publications offered for entry as second- 
class matter: 


Title. 

Number. 

Date of /ssue, 

Frequency of Issue. 

Office of Publication, 

Subscription Price. 

Name and (Street) Address of Pub- 
lisher. 


“Is it absolutely necessary that the street 
address appear on every second-class paper?” 
was asked, 

**No, as L explained to you the other day, 
that is not insisted upon in small towns, or in 
cities where the paper is of such prominence 
that its address is generally known,” 

** Well, how is it about the name of the pub- 
lisher? Isn’t that insisted upon, either? ”’ 

“Yes, that ought toappear. I'll show you 
the regulation on that point.” Mr, Post then 
turned to the section where postmasters are 
instructed to examine second-class publics 
tions frequently, to see whether the publish- 
er’s name appears on them, 









The reporter then asked: “If I were to 
bring you a copy of the w York Herald 
showing that the publisher’s name does not 
appear on it, would that paper be excluded ?”’ 

Ar. Post smiled and answered; ‘ You 
should make your complaint to the Third As- 
sistant Postmaster-General.” 








CASE OF THE “* DELINEATOR, ” CIR- 
CULATION HALF A MILLION 
COPIES 





Wasuincron, D. C, June 23, 1893. 
Publishers Printers’ INK: 

As per your instructions, we presented to 
Hon, Kerr Craige, Third Assistant Postmast- 
er-General, the copy of the Dedineator for Jan- 
uary, 1893, published by the Butterick Publish- 
ing Company, at No, 11 West 13th street, 
New York, and entered at the New York Post- 
Office as second-class matter, We directed 
hisattention to the advertisement on the inside 
page of first cover, specially of the Metropoli- 
tan Catalogue advertised thereon, We also 
directed his attention to pages 2 and 3 occu- 
pied entirely by advertisements of the Butter- 
ick Publishing Company. We then turned to 
page 1o2, and after turning over one leaf, di- 
rected attention to pages 6 and 7, occupied en- 
tirely by advertisementsof the Butterick Pub- 
lishing Company ; also pages 10, 11, 12, 13,14, 
15, 16, and 17, occupied mainly by advertise- 
ments of the Butterick Publishing Company 
also pages 18, 19, 20, and _21, occupied solely 
by advertisements of the Butterick Publishing 
Company ; also pages 22, 23, 24, 25, 26, 27, 28, 
29, 30, 31, 32 and 33, which are occupied 
mainly by advertisements for the Butterick 
Publishing Company; also to page 34, occu- 
pied solely by an advertisement of the Butter- 
ick Publishing Company, which extends over 
to page 35. 

Attention was also directed to the inside of 
last cover, occupied by page advertisement of 
The Tailors’ Review, owned and published 
by the Butterick Publishing Company. At- 
tention was further called to pages 1 and 2, 
containing what purportstobe reading matter, 
but which, upon examination, was found to 
consist of pictures representing patterns de- 
scribed elsewhere, which are for sale by the 
Butterick Publishing Company; also pages 
4+ 5y 6, 7,8, 9 10) 11, 12, 13, 14,15, 16, 17, 18, 19, 
20, 21, 22, 23, 24, 25, 26, 27, 28, 29, 30, 31, 325 335 
34s 359 36, 37) 38) 39) 40 41s 42, 43944545, 40) 47, 
48,and 49, all of which appear to be made up 
of advertisements of patterns and other 
merchandise, for sale by the Butterick Pub 
lishing Company, and quoting prices on each 
page, from one to three or more times, 

Attention was also directed to pages 64, 65, 
66, 67, 69, 71, and 80, containing advertisements 
of the Butterick Publishing Company. 

He was asked to perceive that this magazine 
consists of 1o2 pages of possible reading mat- 
ter, and thirteen pages of admitted to be ad- 
vertisements, and that of all of these pages 
more than half are occupied solely by adver- 
tisements of the Butterick Publishing Com- 
pany, whoare alsothe publishers of the period- 





ical, 

We called his attention to the fact that the 
Delineator purports to have a regular circula- 
tion of more than half a miilion copies each 
issue, aS per announcement on inside of first 
cover, 

Your impression, to the effect that the law 
does not permit a publication intended pri- 
marily for advertising purposes to be circulated 
through the mails as second-class matter, was 
communicated to Mr, Craige, and the question 
was asked if this publication infringes that 
law, and that if this publication has less of the 





























apparent taint of being intended primarily for 
advertising purposes than may be observed in 
some others which have been excluded from 
the mails because intended primarily for ad- 
vertising purposes, what then, are the points 
of difference ? 

We also left with him the July issue of the 
Delineator, to show that that issue bears the 
same general character to that of the January 
issue mentioned, 

Mr. Craige, without entering into the merits 
of the case, promised that he would give the 
same careful consideration, after which such 
action as may be deemed necessary will be 
taken by the Department, and of which due 
report will be made to you in time, 

Very faithfully yours, 

AssociATED INDUSTRIAL PREss, 
Per Manager. 
nina 
COMPLIMEN pS ARY COPIES MAY BE SENT 
AT PLEASURE, 
Wasuincton, D.C., January 28, 1892. 
Messrs. G. P. Rows dl & > ( a8 

Sirs—Ac teers tad receipt of your favor 
of the 26th inst., and referring to previous 
communications, I beg leave to state that this 
office has never questioned the right of a pub- 
lisher of a legitimate second-class publication 
to send complimentary copies at pleasure, 

* Very respectfull . 
= . . D. Hazen, 


Third Assistant mm... 8 r-General, 
-o 
THE SECRETARY OF THE TYPOTHETZ 
EXPRESSES VIEWS. 


New York, June 20, 1893. 
Hon, Kerr Craige, Third Assistant /ost- 

master-General, Washington, D. C.? 

Dear Sir—We desire to respectfully direct 
your attention to the inclosed copy of a letter 
from W. W. Pasko, secretary of the ‘l'y- 
potheta, which appeared in Printexs’ Ink, 
issue of February ro, 1892. 

The condition of ‘affairs set forth by Mr. 
Paske at that time has not yet been wholly 
remedied, 

Asking your kind consideration, we are, 

our obedient servants, 
Gro, P. Rowe.t & Co., 
Publishers of Printers’ Ink, 
Editor of Prinvers’ Ink: 

The action of the Post-Office Department 
in your case is marked by the same unfriendly 
attitude that the officials in Washington have 
always displayed towards newspapers, As 
Sinclair ‘l'ousey once said to me: ** We can- 
not expect justice from the Post-Office till 
Marr is dead.” Marr was then one of the as- 
sistants to the Postmaster-General, and about 
eighty years of age. He has long since de- 
parted this life, but the precedents he estab- 
lished still rule the department, always decide 
against the public. When the law does not 
explicitly state a thing, the presumption, then, 
is that it must be construed against the pub- 
lisher, Witness the long contention on the 
subject of insufficiently paid letters, For a 
long time a letter which should bear six cents 
postage was not forwarded, although one 
stamp was upon it. The exertions of the 
editor of the Journal of Commerce were con- 
tinued for years before this rule was relaxed, 

The trouble you are under isin consequence 
of a law passed some seventeen years ayo, 
practically establishing a censorship, It de- 
clared that all newspapers should thereafter 
be prepaid; with the exception of those circu- 
lated in the county where published, Before 
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that date we thought we knew what a news- 
paper or periodical was, but shortly after its 
enactment the Post-Office published its rul- 
ings, declaring what kind of a sheet should be 
esteemed a newspaper, and what should not 
be admitted to the mails. To do this some 
one was required to read each periodical, 
I here was no warrant in the law for this ex- 
amination and discrimination, The newspa- 
pers were the same as they were the year be- 
tore, the law simply changing the method of 
payment, After publication of these rulings 
many newspa aper publishers were surprised to 
receive notice from the Postmaster at New 
York that they were not entitled to send their 
sheets at pound postage, but must put on 
stamps. Among those thus treated were the 
Tron Age, the American Grocer, the Oii, 
Paint and Drug Reporter, Demorest's 
Monthly and the Shipping List, the oldest 
newspaper in New York, The ground on 
which they were excluded was that they were 
chiefly devoted to advertisements. It was not 
known to the officials that many papers are 
taken chiefly for their advertisements, and 
that advertisements are a very valuable class 
of reading matter, On being pressed to know 
the grounds for this ruling, the young gentle- 
man who represented the Post-Office Depart- 
ment replied that periodicals or newspapers 
receiving the chief portion of their income 
from advertisements, or in which the adver- 
tisements decidedly preponderated over the 
reading matter, were advertising sheets and 
not entitled to pound postage, while those in 
which there were few advertisements were the 
real journals. 

** You mean, therefore, to assert, do you, on 
the part of the Department, that the New 
York //eradd is not a newspaper, as it derives 
an income of eight hundred thousand a 
year from its advertisers, and considerably 
more space is taken up with advertisements 
than with reading matter, and that the New 
York Ledger is a newspaper, as it has no ad 
vertisements, and, therefore, must be consid- 
ered the typical American journal?’’ Such 
was the query propounded to him by one of 
the newspaper men he met, He was dum- 
founded, 

Several meetings of publishers were arranged 
so as to see this gentleman, Understand, he 
was not an expert on newspapers, nor we 1s he 
aman of vast experience otherwis His age 
could not have been over twenty-six, and he 
wasa lawyer by occupation, The Department 
withdrew his ruling in some of the most ag- 
gravated cases, and in nearly all of them the 
newspaper was finally admitted to the priv- 
ilege of bulk postage. ‘This ought not a 
been the case if there had been a just con- 
struction of the law. Eitherthey should not 

ave been stopped or they should have re- 
mained excluded. The expense that was in- 
flicted upon many of them was ruinous, and 
others, which had the means to pay, were 
compelled to throw away large sums to obtain 
the privilege which was ‘theirs by right. The 
Tron Age, that mastodon of periodicals, was 
compelled to pay postage on'each copy at two 
different times; the American Grocer, 1 
believe, paid three times, and some others 
paid five or six. The Department did not 
give them this money back, Everything paid 
to itit keeps. Neither did it reimburse them 
for their legal expenses, It was very soon per- 
ceived by the publishers that the Department 
would not be governed by legal rules nor b 
reasoning,and they, therefore, selected wh d 
ing lawyers in accord with the administration, 
who succeeded in getting the right they 
wanted, (ne trade newspaper was not mo- 
lested, It was the one conducted by my 
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estimable friend Isaac H. Bailey, and is called 
the Shoe and Leather Reporter, \t was justas 
objectionable as the /ron Age or the A meri- 
can Grocer, The bulk of its pages was filled 
with good, fat-paying advertisements, Mr. 
Bailey, however, smiled serenely when asked 
to join ‘the conference of publishe Ts, to prepare 
a protest, to express his opinion editorially, or 
togoorsend to Washington, The Department 

was not going to touch his paper, and he had no 
interest in the question. Asa matter of fact 
it did not, The advertisements of boots and 
shoes and leather,and allthe other matter 
which make up that valuable and interesting 
trade journal,appeared with regularity, but 
the Post-Office Department did not interfere. 
He knew hismen. Mr, Bailey isa hard party 
worker, a good stump speaker and a man of 
weight in political circles,and he was in 
accord with the administration, His confi- 
dence was well founded. 

The law evidently needs changing. We 
should not be left dependent upon the tender 
mercies of Mr, Marr in the past, Mr. Bissell 
in the present, and some other person in the 
future. The law should have some definite 
phrases showing what a_ newspaper is, and 
what, if any, classes should be deprived of the 
privileges granted to others. But it seems 
ridiculous that the Government should 
attemptat all to discriminate between journals. 
They pay their way. ‘The editor of a news- 
paper does not go to the post-office and ask as 

avor that his journal shall be carried, but 
the Government comes to him and says in 
effect: “‘ We are the only legal carriers of 
newspapers; we havea oanagaly of this busi- 
“ness,and we have decided to charge you so 
many cents a pound for what you place in our 
hands,.”’ If this occurred in practical life, and 
not in dealing with governments, this would 
be all there would be toit. The newspapers 
would be taken to the place designated, and 
there the bill would be paid. If the com- 
mon carrier afterwards found that he was 
charging too little, he would add to it. We 
now pay all that the Government asks; it 
framed the law itself, and it made no discrim- 
ination, It used the term ‘newspaper or 
other periodical.” That usage was well 
settled, both in the occupation and by the 
Post Offic e,and the phrase now means what 
it did in 1370, 1860 or 1850. Why should a 
new official interpretation arise ? 

If we must have a censorship, something 
forbidden by the constitution of the United 
States, let the censor be a newspaper man of 
wide experience. Let him be Amos J, Cum- 
mings, Henry Watterson, Whitelaw Reid, or 
George W. Childs—some one who really 
knows what a newspaper is and what it is not. 
Let him have experience, judgment, knowledge. 
Such cases should not be decided by i irrespon- 
sible clerks, unknown to the country, nor even 
by prominent men not bred to the occupation, 
If the Government can exclude some papers 
on one pretext, it can exclude others on other 
pretexts, 





W. W. Pasko, 
centenepnereniiacieminates 
POST-OFFICE LAW APPLYING TO 
SECOND-CLASS MATTER. 
Compiled by Cornelius Van Cott, Postmaster, 
N. City. 

1st.—In order to entitle a publication to 
transmission through the mails as second-class 
matter it must be issued regularly at stated 
intervals of not more than three months, and 
bear a date of issue, and be numbered consec- 
utively. 

2d.—It must be issued from a known office 
of publication, which is determined to be a 
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public office for the transaction of the busi- 
ness of the newspaper or periodical, where 
orders may be received for subscriptions and 
advertising during the usual business hours; 
and this office must be shown by the publica- 
tion itself. A publication can only be mailed 
by the publisher at pound rates at the post- 
office nearest its claimed office of publication, 

3d.—It must be formed of printed paper 
sheets without board, cloth, leather, or other 
substantial binding. 

4th.—It must be published for the dissemi- 
nation of information of a public character, or 
devoted to literature, the sciences, arts, or 
some special industry, and have a legitimate 
list of subscribers. 

5th.—Publications designed primarily for 
advertising purposes, or for free circulation, 
or for circulation at nominal rates, are de- 
barred from the privilege of the pound rate, 

6th.—Supplements must in all cases be 
added matter germane to the publication; 
that is to say, matter supplied in order to com- 
plete that to which it is added or supple- 
mented, but omitted from the regular issue for 
want of space, time, or for greater conven- 
ience, and must in every case be issued wiih the 
puplication, Supplements cannot be mailed 
independently, nor with an issue of the paper 
other than the one for which it is expressly 
printed, except as third-class matter. Maps, 
diagrams, or illustrations, which are referred 
to in the publications or form a necessary part 
thereof, are admissible without the word sup- 
plement. Supplements must in all cases bear 
the name of the paper with which they are 
folded and, when containing pet sane Marg 
be identified by date and number with the issue 
they accompany. 

~ oc s, show billsor special advertisements 
cannot be adopted as supplements, 

7th.—Permissible additions: Matter of 
this class shall contain no writing, print, or 
sign, thereon or therein, in addition to the 
original print, except the name and address of 
the person to whom the matter shall be sent, 
index figures of subscription book, either 
winted, or written (which figures may indicate 
the number of copies sent), the printed title of 
the publication and the place where it is pub- 
lished, the printed or written name and ad- 
dress of the publisher or sender, or both 
(without the addition of any advertisement), 
and written or printed words or figures, or 
both, indicating the date on which the sub- 
scription to the matter will end, the correction 
of any typographical error, a mark (except 
by written or printed words) to designate 
a word or passage to which it is desired to 
call attention, the words “‘sample copy,” 
when the matter is sent as such, and the 
words ‘* marked copy,’’ when the matter con- 
tains a marked item or article. And publish- 
ers or news-agents may inclose in their pub- 
lications bills, receipts, or orders for subscrip- 
tion thereto; but the same shall be in such 
form as to convey no other information than 
the name, place, and subscription price of the 
publication to which they refer, and the sub. 
scription due thereon. 

8th.—Second-class matter must be wrapped 
so as to admit of examination, but not inclosed 
in letter envelopes. 

oth.—Alll advertisements in periodicals must 
be permanently attached thereto, by binding, 
printing, pasting or otherwise, and must be of 
uniform size of the pages of the publication, 

It is not compulsory that the pages be num- 
bered. 

roth.—Sample copies may be mailed by pub- 
lishers (not news agents), but upon the 
wrapper of each copy must appear the words 
“Sample Copy” and they must be kept sep- 
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arate from those intended for regu'ar sub- 
scribers, They must be exactly like the regu- 
lar edition sent to subscribers, When made 
up asa special edition different from the regu- 
lar edition of the same date for subscribers, or 
containing advertisements in addition to those 
in the regular edition,they are not sample 
copies, but third-class matter. 

An extra number oj the issue cannot be sent 
as sample copies upon the order of, or to fulfill 
a contract by the publisher with, an advertiser 
or advertising agency,ard extra numbers 
mailed pursuant to such order or contract 
must be prepaid at the four-ounce rate. 

After a publication has been admitted to 
the second-class rate, the continuous mailing 
by the publisher of sample copies in numbers 
exceeding the issue to regular subscribers, or 
of such copies continuously tothe same person, 
will be deemed evidence that the publication 
is primarily designed for advertising or free 
circulation, 

11th,—Payment of postage in currency is 
required at the time of mailing, the rate being 
1 cent per pound, except on matter for delivery 
in the city by carriers(weekly publications 
excepted), prepayment on which is required 
by stamps afhxed, at the rate of 1 cent eac “ 
for newspapers, re vardless of weight,and « 
periodicals 1 cent each for those weighing Pee 
ounces or less, and 2 cents each for any weight 
over two ounces. Unsold copies of publica- 
tions returned to the publisher by newsdealers 
are required to be prepaid at the “transient 
rate’’ for second-class matter (viz.: 1 cent for 
each four ounces or fraction thereof), by post- 
age stamps affixed, Publishers and news- 
agents have the right to mail second-class 
matter at the rate of 1 cent for each four 
ounces, provided they elect to do so; but in all 
such cases ordinary stamps must be affixed to 
each package thus mailed. This privilege, 
however, does not extend to matter mailed for 
local delivery by carriers,the rate in such 
cases being uniform as given above. 

12th.—Rate for local delivery. The rate 
as between newspapers and periodicals, as 
ees in the previous paragraph (No 11), is to 

be determined by the following regu lation of 
the Post Office Department: “* A ‘ newspaper’ 
is defined to be a publication issued at stated 
intervals of not longer than one week for the 
dissemination of current news, whether it be 
of general or special character, and having the 
characteristics of second-class matter pre- 
scribed by statute. A ‘ periodical’ is a publi- 
cation not embraced within the above defini- 
tion of a newspaper, issued at stated intervals 
as frequently as four times a year,and having 
the characteristics of second-class matter pre- 
scribed by statute.’”?’ Under this regulation 
all bi-weekly, semi-monthly, monthly, bi- 
monthly and quarterly publications weighing 
over two ounces, are to be prepaid by stamps 
affixed at the rate of two cents per copy. 

Se 

SOME OF MR. WANAMAKER’S VIEWS. 

The following are extracts from a letter ad- 
dressed to the publishers of Printers’ Ink by 
the Postmaster-General, under date of June 
24, 1892: 

WHAT CONSTITUTES A SUBSCRIBER ? 

4 34. The present postal regulations, sec- 
tion 332, state that the list of subscribers must 
be a list of persons by each of whom or for 

each of whom, with his consent expressed or 
implied, payment of the subscription price has 
been made or agreed to be made. 
A PAPER MAY BFE. DEVOTED TO THE SCIENCE OF 
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** As to what a legitimate periodical 
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may be devoted to, I might refer you to the 
law quoted in the beginning of this communi- 
cation ; but if it will afford you any satisfac- 
tion, I ‘am ready to admit that a periodical de- 
voted to the science of advertising, in the same 
general way, for example, as the Popular Sci- 
ence Monthly is devoted to- general science, 
would not, for that reason, be inadmissible as 
second-class matter.” 

A PUBLISHER IS NOT FORBIDDEN TO ADVERTISE 

HIS OWN BUSINESS, 

F114. “ The Department has never made 
any rule, that lam aware of, prescribing the 
number of pages of their own ad~ertisements 
which Harper & Brothers may properly insert 
in their own magazine, nor has it done this in 
any other case. . 

‘ 115. ‘* It is not its wish, nor is it a part 
of its province, to exercise any such interfer- 
ence with a publisher's business,”’ 
SUBSCRIPTIONS MAY BE PAID FOR IN ADVEK- 

TISING, 

Extract from a letter from Third Assistant 
Postmaster-General Hazen, dated February 
15, 1893, and addressed to the publishers of 
Printexs’ Ink: 

So far as L am aware, there is no law which 
forbids the publisher of a legitimate newspa- 
per or periodic al from taking pay for dona fide 
subscriptions in advertising. 

a 


“ PRINTERS’ INK’S"” FAULT, 








In the autumn of 1891 the publishers of 
Printers’ Ink, seeking yearly advertising 
contracts for the year 1892, offered to insert 

all such advertisements free in the remaining 
issues of 1891. This offer was misconstrued 
by the Post-Office Department, and made a 
ground for excluding the paper from second- 
class mail privileges, as explained in the fol- 
lowing extract from Mr. Wanamaker’s letter 
of June 24th confirming the exclusion: 

| 103. “ Another noticeable fact, showing 
that the circulation of Printers’ Ink for ad- 
vertising purposes is the object of its pro- 
prietors, is presented by a circular got out by 
them in 1891, in which, announcing in bold 
types that ‘nine issues’ of the paper will be 
furnished ‘free,’ they offer to insert adver 
tisements ‘ nine times’ in 1891 for nothing to 
those who will pay for them in 1892; and the 
same pro) osition is subsequently made—the 
number of ‘ free’ s being reduced as the 
year approaches its close.’’ 

It is hardly possible to reply to reasoning 
like this. Horace Greeley is credited with 
once having remarked : **TIt hurts one so to 
kick at nothing.’ It is to be noted that the 
‘*nine issues free” referred not to the paper, 
but to advertisements in it that should be 
ordered to appear in all of the fifty-two issues 
for the following year. The paper was not 
issued free or offered free for nine issues or 
for one issue. Yet this offer was made a 
ground for depriving it of its rights. 

+o 











CASE OF THEN, Y. “HERALD,” 


New York, June 21, 1893. 
Manager Associated Industrial ee F 

Street, N. W., Washington, D. 

Deak Str—Inclosed is a sheet o ‘paper is- 
sued by the Post-Office Department, contain- 
ing ‘* technical information that must appear 
upon publications offered for entry as seconde 
class matter,” 

You will observe that the application must 
contain, rst, title; 2d, number; 3d, date of 
issue ; 4th, frequency of issue; 5th, office of 
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publication; 6th, subscription price; 7th, 
name and (street) "address of publisher, 

Also inclosed please find a copy of the New 
York //erald. Please present the same to 
the Third Assistant Postmaster-General for 


investigation, and ask that the Heradd be ex- | 


cluded from the mail as second-class matter, 
because it does not contain the name o/ the 
publisher. Your attention will oblige 
Printers’ INK. 
—————— 
TOO MANY REPLIES. 
Liston P, Evans, 
DruGs AnD MEDICINES, 
Dover, Maine, June 14, 1893. f 
Editor of Printers’ Ink: 
As a friend of humanity, I almost feel that 
I ought to warn the readers of the “ Little 


Schoolmaster’”’ of the danger of inserting a 
“ for sale’’ ad in that paper, when they can 


supply the demands of but one or two per-| 


sons, 
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SUMMER RAIN. 
A Magazine Poem, 
Summer rain falls gently down 
On the village, on the town; 
Wets the weeds and wets the grasses, 
Wets the horses, wets the asses; 
’Tis as wet for them that toil 
By the light of midnight oil 
As tor them who gather toll 
And in lordly riches roll. 
What a lesson for mankind 
In the summer rains we tind— 
Rains that warmly, softly fall, 
Damp for one and damp for all! 
Anna W: sashes Bosbhyshell in Truth, 
— +o 


Night Editor (of New England 
paper): Has the editorial correspondence 
from Chicago got in yet? 

Telegraph Editor It’s on the wire now. 
** How does it begin? 
*** The glories of the great Columbian Ex- 





In your issue of May 24th I advertised some | | position are simply indescribable,’’ 


Brownie cuts for sale. ‘he next day after 
receipt of the copy containing the ad, I re- 
ceived twoletters of inquiry. The following 
day perhaps half a dozen came, and still they 
come, 


The writer of letter number one took all the | 


cuts I had, and the writer of number two has 
paid for future delivery, so I have nothing to 


sell, and nothing remains but to inform the 


would-be purchasers of that fact 

Unless the letters cease coming, I fear I 
shall spend all I received forthe cuts in post- 
age. L. P, Evans, 


———— 
SLIGHTLY MIXED. 
From the National Advertiser, 
There are two stores on Broadway, New 
York, on which the following signs are con- 
spicuously displayed: 


DID YOU EVER GET A GOOD 
CIGAR HERE? 


> ALL THE LATEST THINGS IN 
> “ANTIQUES FOR SALE HERE. 


In Minneapolis a prominent liquor dealer 
has back of his attractive bar the sign: 


: THE BEST IS NONE TOO GOOD. : 


Verily, the ways of the sign man are past 
finding out. 


A NEW DE VE LOPMEN NT IN THE DRAMA. 
From the New York Sun, 

The insertion of lines in farces and comedies 
for the purpose of advertising is a new and 
dreadful development in the drama. ‘Two 
young actors are allowed to advertise a cer- 
tain brand of cigarettes, another actor calls 
attention to a wine that is used in a dinner 
scene, another probably gets free board for 
puffing a hotel in this city in a most uncalled- 
for manner, and it is hinted that a populay lec- 
turer is not without a motive other than edu- 
cational for the complimentary allusion to a 
few European hotels whose pictures are 
shown among his views, 











Shouting to foreman through speaking tube: 
“Save about three columns for description of 
Chicago Fair !"—Chicago Tribune. 


SOME LEADING NEWSPAPERS. 
ARKANSAS. 

APTIST VANCUARD-—4 weekly, pub- 

ned at Little Rock, has the largest circulation 


r: 4g accorded to any organ of the colored 
race published in Arkansas, 


CALIFORNIA. 


OUR HOME, San Fran 
erage monthly issue of 26, 
of any monthly in ¢ ‘alifornia. 


COLORADO. 


LEADVILLE HERALD-DEMOCRAT-—Is 
given a higher circulation rating than any 
other daily in Colorado outside of Denver. 


ILLINOIS, 


Rights of Labor, Chicago—Of the dozen papers in 
the country de voted to the interest ofthe Knights 
of Labor, this weekly is accorded a larger circu- 
lation rating than any other, with one exception. 


INDIANA 


The Indianapolis News conditions payment 
on larger circulation than any other three 
dailies in hedimaoreing d. Average over 30,000. 














% o—Is given an av- 
by far the largest 











American Nonconformist: !ssu*4 3 


apolis, has a higher circulation rating than is 
accorded to any weekly newspaper in Indiana. 
KANSAS. 
OPEKA ADVOCATE — Official State 
mo r a 


armers’ Alliance organ—credited with 
the largest weekly circulation rating in Kansas. 


MASSACHUSETTS. 
NKEE BLADE, Boast 


VY! ton 
No publication in Massachusetts is accredited 
a higher circulation . rating. 


Farm-Poultry, Boston, monthly: regular 
circulation 30,711, much larger than any other 
—— in Massachusetts devoted specially 
to the live stock interest, or than any other 
Poultry journal in the U nited States. 


MISSOURI. 








MEDIO AL BRIEF, monthly, St. Louis, has 
a reg issue = ‘ 0,47: ies, guaranteed by 
Americ vad News ‘ ry, a larger circula- 
tion than any ot S : me dic ‘al journal in the world. 





“OHIO. 


Cleveland, 
The American Builders {x23 
ed the largest cire ulation rating of any archi- 
tectural or builders’ journal west of New York, 
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PENNSYLVANIA, { 7" R Plo +A RD ESSINC. , 

ne only Ar ventic Trade Lists, Envelopes and 

an ttebursh PRE: Ss oo she langues oy Wrappers addressed in a hurry by machinery. 

on rating Of any dally in that city, viz 964 Names guaranteed sheohee ly correct. For par- 

Colliery Engineer, monthly, Scranton, Pa., | ticulars address F. D. BELK KNAP, Prest., 314, 316 
has the largest circulation rating accorded to | Broadway, New York ( 

any paper in America publishedin the interest of | ~~ 


mining. Its circulation is national. | Db Oo N 3 — 
TEXBESSEE. Order any kind uts for printi til 
a de’ d of cuts for printing until you 
MEMPHIS APPEAL-AVALANCHE—Is have heard from uz. It will pay you to write us. 


iven a larger circulation rating for its daily, a > 
Cor oe culation rating for its Sunday and a CHICAGO F HOTO ENG. CO. 


larger circulation rating for its weekly than is 


accorded to any other Save Sunday or secular THE EVENING JOURNAL, 


weekly paper in Tenne: 
JERSEY CITY’S 


VIRGINIA. FAVORITE FAMILY PAPER. 











READER-—Weekly, published at . . 

Ric BIBLE is BAG BR largest circulation rat- Circulation, = = = = 15,500. 

ing of any paper published in Virginia. ______— Advertisers find IT P AYS! 
WISCONSIN. 


For holding Papers, Letter 
Files, Anything. Clean, 
Light, Strong, Portable, 

Cheap. In use all over U 8. 
Send for catalog and testi- 
monials. POPE RACK Co., 


|Eea WIRE | 
(rn =  I|IRACKS 
Displayed Advertisements St. Louis Mo. 


50 cents a line; $100 a page; 25 per cent 
extra Jor specified position—if granted. VY Dn 4 E WN 
Must be handed in one week in advance. | making ap your list for the season don't for- 


$ >t ; . 
G OPERIOR Mechanical Bnareving, Photo _ =~ ri NE. ——- my oo Cum 


‘ rope Eng. Co., 7 New Chambers St., ONCE A MONTH, Detroit, Mich 
SE TTLE TELEGRAPH, the ae - 
woke ratic daily north of San Francisco. Columbian Desk Cata- 
JOB PRINTING First-class, and no other. logue 160-pages, post- 
Printers’ Ink — N.Y. ry 7c. — from 
00 o 00.00, *.° 
AMPLE COPIES AND 7 


R T We reach the peo- American Desk & Seating Co. 
ple. THE GREAT WEST, Aberdeen, 8. D 271-272 Wabash Av., Chicago, Ill 


LE ME SHOW YOU SOMETHING WATCHES ~~ 


if you advertise in local newspapers. 


Send address. CHAS. W. HARPER, Columbus, O. 0. Are the Best PR EMIUMS. 
GERMANI Magazine for the study of the 7 

German lang. and litt. For Address the manufacturers direct, 
GEIMANTA, Manchester NH °""re" | THE PHILADELPHIA WATCH CASE CO.. 
pane ree Re RIVERSIDE, N. J. 
DIRECTORY PUBLISHERS, P'2*@ pend 

reirculars | advertising in England 

and price list of your directories to U. 8. AD s in Eng ’ 7 
DRESS CO., L Box 1407, Bradford, McKean (o., Pa European Continent, Etc. 


TS: Washington, D.C. 20 SELL’S 
Write for information ADVERTISING AGENCY, L’t’d. 


TD in U. 8.| Capital, $250,000. Henry Sell, Manager, (editor 
te, 


TRADE E-MARKS jg Inter- | and founder of “Sell’s World’s Press 
ferences and infringements conducted. Advice Rtn : = yt ge! British ork uropesn 
> 2 y 1, | Advertising, yle papers, »s, ete., " 
free. Write. Glascock & Co., Washington, D.C London Offize 167168 Pe ape Mew age Bs 
Cc Always er | a New York Office, a Park Row, Ground ] Floor. 
Advertise 


PUBLI 
OPINION Wote'sie vars | pros aeannnene | 
AN unverearer weeKtx.: ! Unfortunate People | 


C. R. BALDWIN, 13% Passau St. ‘or partic u- 


MILWAUKEE WISCONSIN: Is ac- 
corded nigher circulation rating than is given 
to any other evening daily in Wisconsin. | 













































































lars, sending experience and gi 4 es. + 
spec ial inte: rest to Job Printers: and Journalists. 4 + 
who believe that they have had + 
‘ 
RK | f f) ( ER R promising newspaper e nte rprises + 
, killed by Post-Office rutings in j 
“Visiting Cards. We will engrave a bs ‘ 
31-007 Nieitiae 50 visiting ri cards or $1.00. , relation to second-class postage, az 
8: les, 4 Satisfaction guaranteec ‘or 10¢. . 4 ean werent . 
we will’ mail ork of our book, “Card Eth ; such as have appeared to be , 
quette.” BELLM. » BELLMAN BROS., Toledo, ¢ arbitrary, unfair and not war- ¢ 
WEEKLY AMUS . nate 
LOUISVILL Vi BULLETIN. Circulation ranted by the law, are invited +4 
eekly. For free distribution at all local hotels, : } 
Clubs ‘and public resorts. 243 Fifth St, Louis- to send particulars to + 
ville, } 
insets 
FOLOINS BOXES PRINTERS INK, 
APER FOR ALL PURPOSES. 10 Spruce Street, New York. 
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4 
IF YOU WISH 


To ADVERTISE 
ANYTHING 
ANYWHERE 

AT ANY TIME 


write to us, inclosing a copy of 
the advertisement to be used, stat- 
ing the space you desire it to occupy 
in lines or inches, the names of the 
papers to be used—or, if you pre- 
fer, the territory to be covered and 
we will select the papers—how long 
the advertisement is to appear and 
the amount you wish to expend. 
Upon receipt of this information 


WE WILL SEND YOU 
AN ESTIMATE 


together with a proof of the adver- 
tisement attractively put in type. 
The Geo. P. Rowell Advg. Co. 
NEWSPAPER 
AND MAGAZINE ADVERTISING, 


10 SPRUCE ST., NEW YORK. 
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A Thousand Newspapers 


A DAY ARE READ BY 


The Press Clipping Bureau, 
ROBERT & LINN LUCE, 
68 Devonshire St., Boston, Mass. 


FOR WHOM ? fiu.tivsse 


that want ear- 

liest news of construction ; 

Business houses, that want addresses of 
probable customers ; 

One hundred Class and trade papers; 

Public men, corporations, professional 
men, who want to get news, see what is said 
of them, or gauge public opinion. 








Ai 
NEW YORK. 
{200,000 Circulation Monthly ; Guaranteed. J 

PAGE & RINGOT, Publishers. 

ADVERTISING RATES: 


80 Cents per Agate line. No discounts for 
time or space. 
5 per cent discount for cash with order. 








To advertisers who wish to reach the ladies this 
is one of the best mediums in the country. Why 
not try the QUEEN OF FASHION once and be con- 
vinced by the returns you will receive! 

QUEEN OF FASHION, 46 E. 14th Street, 
New York City. 


(UNION Square) 









Lf you want to reach everybody ad- 





vertise 1n Scribner s—uit isw't necessary 
to have an exhibit at Chicago. 


Address CHARLES SCRIBNER'’S SONS, 
743-45 Broadway, New York, N. Y. 











S; 










ROP NEW YORK. 
A SS /# 
SMALL 2 
MAN Soa 
\ 
GO Sa 
© waite us. 








CAMPBELL PRINTING PRESS & MFG. CO. 
Mo 
m 

Web rm 


&es? 
OPE RATE 


N 
CHICAGO. (a 


fe) 



































PRINTERS’ INK. 















@ 


ALLEN’S LISTS 


and let it stay there. 
no hazard, for orders will reach you freely 
from people of this country who have never 
patronized nor heard of you before. 


E. C. ALLEN & CO., Prop’s, Augusta, Me. 


HEN it becomes necessary to stimu- 

late business, the best move to 
make is to insert a carefully prepared ad- 
vertisement in 


In doing so you run 





FORMS CLOSE THE 18TH. 
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and most economical. 


49-51 ROSE ST., 
NEW YORK. 


STAR” Rollers | 
Because they are BEST : 
Send for quotations. 





BINGHAM BROTHERS COMPANY, 


MANUFACTURERS OF 


. = FIRST-CLASS = 
Printers’ Rollers and Composition. 
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Would you | 








like an | 
Advertisement | 
Printed 

in Colors in 
THE NEW 


YORK 
RECORDER ? 








—S@— 


WA 


It is the only Daily News- 
paper in the World that does 


this sort of thing, you know. 


Doesn’t it strike you that 
such an advertisement would 


attract attention ? 


And don’t you think that 
such an advertisement would 


make an impression ? 


Only a limited amount of 
space is given each week to 
advertisements, and it is neces- 
sary to arrange well in ad- 


vance, 


Rates, etc., will be given on 


application. 
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THE 1892 RECORD 
- OF THE - 


CLEVELAND WORLD. 


CIRCULATION BOOKS OPEN TO ALL. 


The following table shows the circulation of ‘'HE WoRLD for every day of publication during 
1892. The figures have been published from week to week or month to month during the year, 
but will be read with interest in the form in which ov are now presented, showing the fluctua- 
tion in the circulation, the grand aggregate of both daily and Sunday for the year, the daily and 
Sunday average for the year, and the immense growth over 1891 : 


WEEK DAYS. 

















pay,|| Jan. | Fes. |Marcu] ApriL| May | June | JULY | Ava. | Serr. | Oct. 














1 2 33297 | 35375 | 35005 | su ND’Y| 36171 | 38318 | 37662 | 3 42923 
2 5 33484 34130 41921 35784 36465 | 37581 | 36570 | 37731 | SUND’y 








i 
|| 32038 96 ‘ q 

21 32319 |suNp’y| 83911. | 36106 | 35998 | 37631 | 40641 |suNp'y| 40156 | 41171 
| 








22 || 32489 | 33760] 33864 | 35483 |sUND’y] 37 39865 | 38041 | 42230 | 46505 
23 32746 | 33988 | 33788 | 36211 36114 39461 41163 | 38316 | 42412 | SUND’y 
24 || suND’y| 34026 | 84124 | SUND’y| 35848 | 39922 | SUND’y| 36088 | 42187 | 45405 
25 || 83009 | 33746 | 34310 | 35082 | 36178 | 40125 38887 | 36221 | SUND’y| 45346 

|| 32830 | 83869 5 35862 | 35700 |suUND’y] 39279 | 37045 42893 | 44323 
Z| 2819 | 34220 | sunp’y| 36408 | 3673 | 40011 | 35398 | 38213 | 42710 | 44263 
28 || 33112 |suND’y| $4362 | 38021 | 36408 | 40065 | 38695 |SUND’y| 42614 | 43483 

| 33232 | 34047] 35635 | 35266 |sUND’y| 39578 | 38867 | 37920 | 42615 | 47044 
By } Z| ccccce 35730 | 35312 } 33838 74 | 88792 | 38111 42040 | SUND’Y 
31 || SUND’Y| ...... 35840 | .eseee | SH268 | ...... SUND’Y| 88096] ...... 49113 

















“Pot || 827066 | 845049 | 923627 | 936979 | 928988 | 994084 | 996785 | 1019845 |1028655 |1152144 |1124632 |1181563 















































Lay 
rp 31837 | 33802 | 34208 | 36038 | 35730 | 38234 38338 | 37550 | 39564 | 44313 | 43255 | 45444 
ee eaten. loa 













































Jan. 3.| 18397 March 6. 19870 | May 1. 23808 | July B 24210 Sept. 4.| 25081 Nov. 6.| 41083 
oe 10.| 18043 13.) 19250 yes 8.| 24724 | - 77 | a 11.| 27055 13.) 30754 
“ 17.| 18520} = z| 18593 “*  15.| 24002 ; “ I" 18. 25637 | “ 20.) 34921 
“ 24.) 18766]! 27.) 0557 |] 2.) 24360)| “OF. 2498s 25.| 30806 ||“ 27.) 33655 
“ 81. 18851 || April “3| 21902 | _* —29.| 331 ||.“ 31 . 2] 28793!) Dec. —4:| 23844 

Feb. 7.| 18969 10.| 21831|| June 5.) 25021|| Aug. 7.) 2506 9.| 32707 11.) 27981 
= 14.| 19110 “ 17.) 23274 “  12,) 25191 | = oo 4 32357 *  18.| 30010 
bd 21.) 19483 24.) 23012 19.) 24684 | = 23.) 32900 “* 2.) 27248 
 — $B.] 19760 || ..ercceee| seers © 26.| 25324]| “2B. 30, 30039 |] ....0000. pee 

Grand Aggregate Week Days for the Year... -11,953,417 
DAILY AVERAGE FOR THE YEAR .......... 38,312 





Daily Average last three months of 1892 peoseneceve 44,338 


Grand Aggregate Sundays for the ¥ Year........ seoeee 1,319,100 
SUNDAY AVERAGE FOR THE YEAR....... 25,367 
Sunday Average last three months of 1892.. eee 31,614 


COM PARATIVE—A YEAR’ s GROWTH. 
DAILY. SUNDAY. 
1992—Daily Average for the year $8,312 1892—Sunday Average for the year. . 25,367 
1891—Daily Average for the year.. - 25,866 1891—-Sunday Average for the year.......15,628 
Dally Average Gain for 1892....12,446 Sunday Average Gain for 1892 9,789 
B. F. BOWER, GENERAL MANAGER. 


S. C. BECKWITH, Sole Agent Foreign Advertising, 
48 Tribune Building, New York. | 509 “The Rookery,’’ Chicago, 
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Miscellanies, 


The Literary - Editress. —The office- 
boy came into the room of the Literary 
Editress, placed a letter upon her table and 
quickly retired. 

The busy little lady opened it mechanic- 
ally , shaking it a bit as she did so, and looking 
into the envelope for stray ‘stamps. 

The contribution was written in pencil upon 
a single sheet of “‘ copy paper,’ and was as 
follows: 

Orrice Humoxous Epiror, t 
Daity, WEEKLY AND SUNDAY INSANITY. 

Dear Miss Crit: Please allow me to offer 
to you my Heart and Hand. Will you kindly 
consider as favorably as possible and accept 1 
you find available, unless you are already 
more than supplied with offerings of a similar 
nature, Very sinc ried yours, 

A, BLUE JESTER, 

The little lady sat looking at the MS. for a 
long time, with a more pleased expression 
upon her face than was usual with her while 
examining the communications which came to 
her during office hours, At last she took from 
pigeon-holes in her desk two little printed 
forms, laid them side by side upon the desk 
be fore her, and gazed at them for a long time, 
with more interest than she usually bestowed 
upon them. ‘They were inscribed as follows: 

The Literary Editor of the Daily, Weekly 
and Sunday /nsanity takes pleasure in in- 
se you that your............cecees . 

Ceeccescees is accepted with thanks. 

The Literary Editor of the Daily, Weekly 
and wariaitoed /nsanity regrets that your...... 
is not available at 
this time. Rejec tion does not necessarily im- 
ply a lack of merit, or that acceptance in 
some other quarter is improbable ; but simply 
that what you offer does not just now seem 
desirable. 


Neither of the forms seemed to fit the case 
exactly, and drawing a pad of paper toward 
her, she dashed off the following: 

Orricte Lirexary Eprror, \ 
Dairy, WEEKLY AND SunpAy INSANITY, 

Dear Mx, Jester: In declining unsolicited 
offerings, it has not, heretofore, been my cus- 
tom to give my reasons for su doing—the great 
number received rendering individual com- 
ments impossible—but in the case of your 
“Heart and Hand,” I feel that some explana- 
tion is due you. 

I have never before had occasion to con- 
sider a MS, such as yours, and for once in my 
life I am obliged to confess that I am some- 
what at a loss. 

There is, no doubt, good material in what 
you offer; but there are a hundred reasons, 
any one of which would prevent acceptance, 
True, I have not on hand, or engaged, any- 
thing of a similar nature, but at the same 
time, the demand does not seem very pressing 
just at present. 

Thanking you for the privilege of consider- 
ing your offering. and with regret that I do 
not find it available, I remain, 

Yours very truly, Laura Crit, 

P. S.—On sober second thought and a sec- 
ond reading, I have changed my mind ; and 
though not available just at present, if you 
care to wait a year or so for publication, will 
accept with thanks the ‘* Heart and Hand” 
you offer. L. 











And Miss Crit folded the sheet methodic- 
ally, frowned slightly because Mr. Jester had 
neglected to incluse a self-addressed envelope, 
and a moment later the office-boy was spee d- 
ing down the corridor with a message which 
made the /usanity’s humorist happy.—Chas, 
Newton Hood, in Puck. 

A Jersey City paper, speaking of an 
accident says: *‘ One man was killed, and the 
other had his head severed from his body.”’ 
Judge. 

Under the New York law, misrep- 
resentation of the circulation of a newspaper 
is a penal offense. Newspaper publishers will 
have to be very careful not to understate their 
circulation after this.—oston Globe. 


Proofreader: What’ll I do about 
this line? Slug “ge has set it up, ** A fair ex- 


Senge is no robber.” He can’t crowd the 
“ ” 





Editor Let it go at that. It comes as near 
the truth as the other way, and it'll be news 
to some of our “esteemed contemp’s.’’— 
Buffalo Courier. 

A High Price. I knowa 
journalist who got as high as fifty cents a word 
for something he wrote. 

Quibbler—'That’s nothing. I know a man 
who got $100,000 a word for something he 
wrote, 

Scribbler—What did he write ? 

Quibbler—He wrote a note saying: ‘* Will 
you be my wife?” to a widow worth half a 
million dollars, and she said she would.— 
Lown Topics. 


W hat Hurt Him.—‘‘ What’s the 
matter?” 

‘*They had my picture in the paper.” 

**Oh, well, bear up. It's no great matter. 

“T know that, I shouldn't mind at all if 
they hadn’t gone and labeled it,”—Washing- 
ton Star. 


A Principle at Stake. —‘* Your 
account of the concert last night,” said the 
musician, trembling with indignation, ° * omit- 
ted all mention of the very thing I wanted to 
see printed. The violin I played, as I was 
careful to tell your reporter, was a genuine 
Stradivarius, and one of the best he ever 
made.” 

“That’s all right,”’ said the editor of the 
Daily Bread. “ When Mr, Stradivarius geis 
his fiddles advertised in this paper it will cost 
fim 50 cents a line. Good morning, sir.” 
Chicago Tribune. 

An Arkansas editor puts it thus? 
**You may hive all the stars in a nail keg, 
hang the ocean on a rail to dry, put the sky in 
a gourd to soak, unbuckle the bellyband of 
eternity and let out the sun and moon, but 
never delude yourself with the idea that you 
can escape that place on the other side of pur- 
gatory unless you pay the printer.” 


A Needed Addition.—Youth: Beg 
pardon for intruding, but I am out of work at 
present, and I thought perhaps you might give 
me a job as translator. 

Great Editor—Are you familiar with modern 
languages ? 

Youth—N-o; not exactly, but I am fond of 
outdoor sports, and it occurred to me that you 
might like to have some one who could trans- 
late » eal base-ball articles into English,— 
Puck, 





” 
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